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OZET

Kiiresellesmenin etkilerinin artmasiyla birlikte
kadin girisimciler, sorgulayan, destekleyen,
iireten ve kazanan Kkisiler olarak is diinyasinda
yerlerini almiglardir. Daha &nce yapilan
calismalar, is diinyasinda kadin girisimcilerin
sosyal destek algisinin  is  basarimlari
tizerindeki etkilerini inceleyen ve bu iki
degisken arasindaki iliskide 6z yeterliligin
araci roli ile ilgili kapsamli bir ¢aligmaya
rastlanmadigim1 gostermektedir. Bu baglamda
calismanin  amaci, kadin  girisimcilerde
algilanan sosyal destegin is basarimi lizerindeki
etkisini incelemek; algilanan sosyal destek ile
is basarimi arasindaki iliskide 6z yeterliligin
aract etkisinin olup olmadigmin tespit
edilmesidir. Calismanin amacina ulagmak i¢in
0z yeterlilik, algilanan sosyal destek ve is
basarimi degiskenleri kullanilarak bir araci etki
modeli olusturulmustur. Aragtirmanin
orneklemini Tirkiye’de farkli sektorlerde
faaliyet gosteren kadmn girisimciler
olusturmaktadir (n=447). Modele iliskin
hipotezleri test etmek regresyon analizi
yaptlmigtir. Arastirmanin  bulgularina gore,
algilanan sosyal destegin ve 6z yeterliligin is
basariminin belirleyicisi oldugu ve algilanan
sosyal destek ile i bagarimi1 arasindaki iligskide
0z yeterliligin kismi araci etkiye sahip oldugu
tespit edilmistir. Son olarak aragtirmanin bazi
kisithiliklart oldugu vurgulanmis ve gelecekte
benzer konularda yapilacak arastirmalara
iligkin baz1 oneriler sunulmustur.

ABSTRACT

With the increasing effects of globalization,
women entrepreneurs have taken their places
in the business world as questioning,
supporting, producing and winning people.
Previous studies show that there is no
comprehensive study examining the effects
of social support perception of women
entrepreneurs on business performance in the
business world and the mediating role of self-
efficacy in the relationship between these
two variables. In this context, the aim of the
study is to examine the effect of perceived
social support among women entrepreneurs
on business performance; It is the
determination of whether self-efficacy has a
mediating effect on the relationship between
perceived social support and business
performance. In order to achieve the aim of
the study, an intermediary impact model was
created by using the wvariables of self-
efficacy, perceived social support and
business performance. The sample of the
study consisted of women entrepreneurs
operating in different sectors in Turkey
(n=447). Regression analysis was performed
to test the hypotheses regarding the model.
According to the findings of the study, it was
determined that perceived social support and
self-efficacy are determinants of business
performance, and self-efficacy has a partial
mediating effect on the relationship between
perceived social support and business
performance. Finally, it was emphasized that
the study had some limitations and some
suggestions were made for future research on
similar issues.
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INTRODUCTION

Human is a social entity. He always needs the support of someone around him. Because one does not
want to be alone in social relationships. The desire of the majority of people is that being together with
the survival instinct makes life more livable. Williams and Galliher (2006) expressed perceived social
support as a person's personal perception of how much they can trust other people along with emotional
support. In other words, it increases the belief that the people around the person who gains the
characteristic of being a social person will provide him with all kinds of support.

The woman entrepreneur has taken her place in this world order, where she learns to survive on her own
and lives as a self-efficient social person. However, they need support in all matters. This does not mean
that they are completely alone. It will be even more meaningful that women entrepreneurs have the
support of people who make their lives better in addition to their self-confidence, and sense of success.
With the social support they perceive, their self-belief will always cause women entrepreneurs to be
motivated and to upgrade their level of professional success. There are many studies in the literature
that support the relationship between perceived social support and self-efficacy (Holahan and Holahan,
1987; Cheung and Sun, 2000; Luszczynska, Gutiérrez-Dofia and Schwarzer, 2005; Luszczynska,
Mohamed and Schwarzer, 2005; Yardimci and Basbakkal, 2009; Dirik, Sertel and Kartal, 2010; Okg¢in
and Gergeklioglu, 2013; Demir, 2019).

With the development of the economy, women's participation in the labor force has increased. They
have goals such as contributing to the home economy, being required to stand on their own, and not
being secondary in working life. The realization of these goals lies in the correct use of their self-
confidence, knowledge, and skills. Professional success is the effective, efficient, and quality execution
of any job (Kalay, 2016: 149). It is seen that women entrepreneurs behave in accordance with the rules
and goals of their working life when the professional performance they show is high, effsicient, and
productive. Thus, the fact that women entrepreneurs work in harmony and have a high level of success
will greatly increase their professional performance.

Self-efficacy is the belief that people have the ability to cope with possible situations and show a certain
performance (Yiiksel et al., 2012: 138). Women entrepreneurs who have had successful experiences will
be able to take any risks related to their business without fear, hesitation and negative opinions by
keeping their self-efficacy perceptions high. Women entrepreneurs should have a sense of self-efficacy
that will give them a sense of achievement and that they can cope with difficulties. It is known that the
most important source for increasing the self-efficacy perception is past experiences and achievements.
However, although there should be a limited number of studies (Abu Al-Rub, 2004; Amarneh, Abu Al-
Rub, and Abu Al-Rub, 2010; Kurt, 2013) examining the effects of perceived social support (Cobb, 1976:
300) on business performance. No study has been found to address self-efficacy as a whole in the
relationship between perceived social support and business performance. Therefore, it is thought that
the most important contribution of the present study is that it deals with the role of self-efficacy in the
relationship between perceived social support and business performance.

The aim of research in this context is working operating in different sectors in Turkey plays an active
role in the lives of women entrepreneurs in terms of perceived reveals the impact on the professional
success of social support and to determine whether the self-efficiency of the vehicle role in this
relationship. In line with this purpose, answers to the questions are sought: “Is there a relationship
between perceived social support and self-efficacy and business performance? Does perceived social
support have an impact on business performance through self-efficacy? "
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1. LITERATURE REVIEW AND HYPOTHESES
1.1. Perceived Social Support, Business performance and Self-Efficacy

Perceived social support is expressed as the social and psychological support that a person obtains from
his environment. It can make it possible for the person to eliminate negative behaviors and gain new
behaviors. Thus, the person will easily be able to change both his/her social and psychological
environment. In short, perceived social support can be defined as a change in one’s behavior (Yildirim,
1997: 81). The person has social, psychological and economic supporters. These supporters appear as
family, friends, close friends, partners, neighbors, and colleagues from different groups (cultural,
religious, etc.).The person’s supporters form their own social support resource. There may be changes
in the perceived social support levels with the emergence of some positive or negative situations in the
person or his supporters. While these changes are experienced, stress is an important factor for the
person. The stress experienced by the person will affect the social support perceived. Because it is almost
impossible to have a direct effect between the mood of the person and the level of social support. The
type and amount of stress can decrease or increase the perceptions of social support one expects.
Klavyer, Honig, and Steffens (2018: 709-710) stated that the social support perceived by the person will
help in reducing the stress and reaching the intended goals. In addition, the importance of learning new
knowledge as well as taking risks and experiencing stress in entrepreneurship activities is expressed.
The benefits of social support are emphasized in situations where risky, stress-prone, and all kinds of
activities are involved.

Social support is referred to as coping with stress. There may be negative events or environments caused
by stress factors that women entrepreneurs have experienced. However, there can be an emotional relief
that arises that they are really being helped or protected. This creates a sense of commitment to a social
system that women entrepreneurs believe in (Lepore, Evans, and Schneider, 1991: 899). There is also
an important differentiation here. Social support and perceived social support are different. The received
social support explains a behavior that has been carried out, while the perceived social support describes
behavior that can occur. In other words, it is the help which the person expects from his environment.
Perceived social support also refers to the strong perceptions and adequacy of social connections.
However, most studies (Haber et al., 2007; Lakey et al., 2010), focusing on the social support received
where the quantity and quality of the support provided, revealed that the perceived social support and
the social support received are parallel to each other within certain criteria (Eagle, Hybels, and
Proeschold-Bell, 2018: 2056).

Cobb (1976: 300), classified social support as emotional support, respect support, and network support.
Emotional support is defined as support that makes a person feel appreciated and considered. Respecting
the support is defined as support, which explains the belief that the person is aware that he or she is
respected and valued. Network support is defined as the support that reveals mutual communication
between individuals. Individuals establish connections with each other on social media platforms on
issues where common interests, activities to be shared, and mutual information sharing are made. Social
networks are a form of communication peculiar to humans, where individuals can learn the necessary
information and provide all kinds of assistance without the time and place limitations. In recent times,
women entrepreneurs have been helping each other with their work through social networks. Thanks to
perceived social support, it is seen that the number of sensitive women entrepreneurs has increased
significantly. In this digital age where innovation, accessibility, permanence, and freedom are present,
women entrepreneurs take place easily and with their strong stance. It is inevitable that the business
success of women entrepreneurs with high social support is also high.

Business performance is defined as all kinds of activities and behaviors of women entrepreneurs in
achieving their goals, controlling their work-related activities and completing their duties (Rotundo and
Sackett, 2002: 67). Business performance is an important concept for the woman entrepreneur to survive
in the sector in which he/she is in business life. The high level of success and continuity of the person
can provide a positive return in gaining dignity in the sectoral sense. Business performance is a
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prerequisite for a person’s future career and success. The large effect level of social support perceptions
on the business success of the woman entrepreneur appears to be positive. However, if the level of social
support perceived by a person is low, it will inevitably have a negative impact on his / her business
performance. Women entrepreneurs, who are faced with important opportunities and threats in the
rapidly developing business life and increasing competition conditions with globalization, strengthen
their place in the sector they are in as well as their business success. Self-belief is the most important
determinant in guiding and increasing one’s success positively. In this case, the woman entrepreneur
will create a working environment where she can feel autonomous and perfect. In addition, the biggest
supporters of the person who aims to continuously improve his/her business performance are his/her
close circle. The number of studies investigating the relationship between perceived social support and
business performance is quite limited. Studies (Abu Al-Rub, 2004; Amarneh, Abu Al-Rub, and Abu Al-
Rub, 2010; Kurt, 2013) found a positive relationship between manager and peer support and business
performance. Although the studies conducted in different sectors, the findings of the studies show that
the employee who perceives a high level of social support exhibits a high level of work performance.
When the entrepreneurship activities and previous studies are evaluated, it is expected that there will be
a positive relationship between the social support perceptions and the business performance of the
woman entrepreneur. Therefore;

Hypothesis 1: Perceived social support has a positive effect on business performance.

Entrepreneurial women need to receive training on certain entrepreneurship in order to keep up with the
constantly changing perceptions conditions and to manage this situation. What is required here is that
they have skills for productivity and the development of useful skills. However, what and how to do this
skill is important. Therefore, the 1775perceptions of social support of entrepreneurial women helps them
in achieving their goals. In addition, a person’s self-efficacy belief is a big step for his own success in
entrepreneurial life. A person who believes in himself/herself is a person who knows how to manage all
kinds of negative events and problems that arise and turn them into opportunities. Bandura (1997: 3)
defines the concept of self-efficacy as the beliefs of individuals in their capacity to form and fulfill the
necessary actions to perform the tasks assigned to them. In other words, self-efficacy is the belief of a
person about to what extent he/she has the skills needed to reveal expectations or a series of behaviors
in a certain area (Bolat, 2011: 256). More clearly, the perceptions of self-efficacy was stated as the belief
of the individual about the decisions about how well he / she can execute the action paths required to
deal with possible situations (Bandura, 1982: 122). When the relevant literature is reviewed, perceived
social support is one of the factors affecting self-efficacy perceptions. It has been determined that there
is a positive relationship (Holahan and Holahan, 1987; Cheung and Sun, 2000; Luszczynska, Gutiérrez-
Dofia and Schwarzer, 2005; Luszczynska, Mohamed and Schwarzer, 2005; Yardimci and Bagbakkal,
2009; Dirik, Sertel and Kartal, 2010; Okgin and Gergeklioglu, 2013; Demir, 2019) between the social
support perceptions of individuals, their families, a special person (partner, relative, neighbor, and
doctor) or friends, and their self-efficacy. When the above theoretical explanations and studies are
evaluated, it is expected that there will be a positive relationship between the social support perceptions
and self-efficacy perceptions of the woman entrepreneur. Therefore;

Hypothesis 2: Perceived social support has a positive effect on self-efficacy.

Self-efficacy belief can have an overall positive effect on job and support. However, low self-efficacy
perceptions arisen due to the negative experiences of women entrepreneurs, inexperience, enviromental
complexity, and the inability to cope with the emerging demand increase. In this case, the perceptions
of self-efficacy increases using experiences. In terms of the diversity of working conditions of women
entrepreneurs, self-efficacy belief has been stated as an indicator of business performance. In addition,
the assumption that the effects of self-efficacy beliefs on business performance are universal is also
supported (Bandura, 1995: 171). The self-efficacy belief of a person plays an active role in displaying
and increasing business performance well. There are studies showing the positive contribution of self-
efficacy perceptions of individuals to business performance in working life (Stajkovic and Luthans,
1998; Kozlowski et al., 2001; Salanova et al., 2011; Sahin and Giirbiiz, 2012). When the previous studies
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are evaluated, it is expected that there will be a positive relationship between business performance and
self-efficacy. Therefore;

Hypothesis 3: Self-efficacy has a positive effect on business performance.

1.2. The Mediating Role of Self-Efficacy in the Relationship Between Perceived Social Support
and Business performance

Self-efficacy reflects a complex process in order for a person to adapt to changing conditions. It allows
the person to take action. Therefore, even if people have the same skills, they may perform differently
due to their self-efficacy beliefs (Gist and Mitchell, 1992: 184-185). It is stated that the person does not
reflect his/her actual skills in self-efficacy beliefs. It expresses their belief in their abilities in changing
and developing environmental conditions. Own experiences, experiences of others, verbal persuasion,
physical and emotional states consist of four sources as determinants of self-efficacy beliefs (Bandura,
1995). Individuals form their self-efficacy beliefs through cognitive, affective, motivational and
selective processes that have a mediating effect (Evers, Brouwers, and Tomic, 2002: 229). It is explained
that the perception of high level of self-efficacy in the context of entrepreneurship also takes into account
the presence of social support perceptions in terms of positively affecting the person to evaluated an
action as feasible and achieve the targeted result. It was also stated (Hockerts, 2015: 265) that self-
efficacy belief predicts the probability of engaging in entrepreneurial behavior (Chen, Greene, and
Crick, 1998).

It is mentioned by Mair and Noboa (2003: 8) that successful enterprises have people they trust and
support behind them. The self-efficacy perception of people is that they find the strength to increase
their success in the future at a much higher level compared to the past. In addition, knowing that this
perception is the most important factor of the success they need to demonstrate will cause the
entrepreneurship process to be affected in many ways (Sozbilir, 2018: 121). The business success of
women entrepreneurs will increase with their belief in their own competencies through performing
difficult and uncertain tasks and coping with emerging difficulties (Luszcynska, Scholz, and Schwarzer,
2005: 440). Therefore, it can be stated that high self-efficacy beliefs of women entrepreneurs will cause
them to feel at a higher level in their business success as it will help them to cope with the negativities
in business life and to facilitate the solution of the problems that arise. On the other hand, low self-
efficacy perceptions of women entrepreneurs will lead to a decrease in the positive relationship between
perceived social support and business achievements. These people may have difficulties in being
stronger and confident in reaching their goals and objectives, establishing a strong communication with
their customers and influencing others in their sector. Therefore;

Hypothesis 4: Self-efficacy has a mediating effect on the relationship between perceived social support
and business performance.

The model created for the purpose of the study is given in Figure 1.

Figure 1: Research Model

Self-efficiacy

Perceived Social Business Success
>
Support
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2. METHOD OF THE RESEARCH
2.1. Sampling

In the study, the questionnaire technique, in which the questions were prepared beforehand, was used as
the primary data collection tool. The questionnaires were sent to the e-mail addresses of the participants
in forms that they can access on the internet, and they were applied face to face meeting the participants
in person. The reason for this application budget, and time constraints. The sample of the study consists
of women entrepreneurs in Turkey. All women entrepreneurs operating in different sectors across
Turkey in this context consist of the statistical population. Since it is not possible to reach the entire
population, the method of sampling was used in the study. In the literature, it is stated that the sample
size should be approximately 400 people in a population where the population is unknown, the
confidence level is 95% and the confidence interval is 0.05 (Ural and Kilig, 2013: 46-47).

Surveys conducted by the researcher were distributed to 1300 women entrepreneurs through simple
random sampling both to their e-mail addresses and by hand. Due to the budget, and time constraints, a
total of 461, 80 out of 150 from printed questionnaires and 381 out of 1150 online, were responded.
However, 1777ercept the data in 14 of the 461 returned questionnaires were inelaborate, these 14
questionnaires were excluded from the analysis. Within the scope of the research, 447 questionnaires
were evaluated. In this context, the response rate of the questionnaires was 34.3%. This rate is considered
as efficient scientifically (Cing1, 1994: 327). 68.9% of the women entrepreneurs participating in the
research are married and 31.1% are single. 15.2% of the woman entrepreneurs in the sample have a
graduate degree, 47% of them have an undergraduate degree, 15.7% of them have an associate degree,
18.7% of them have a high school degree and 3.4% of them have a primary school degree. The
distribution ranges of the income levels of the participants: 16.6% is between 1000 TL and below, 25.6%
is between 1001-2999 TL, 25.1% is between 3000-4999 TL and 32.7% is 5000 TL and above. The
average age of the participants is 36.1 and their average work experience is 10.84 years.

2.2. Scales

The Perceived Social Support Scale developed by Zimet et al. (1988) was used to measure the perceived
social support levels of women entrepreneurs. The 5-point Likert type scale consists of 12 items (1 =
Strongly Disagree, 5 = Strongly Agree). The sample items in the questionnaires are: “I have a special
person (for example; partner, fiance, relative, neighbor, doctor) who is with me when I need “, “I can
talk to my family (for example; my mother, father, wife, children, siblings) about my problems”. The
reliability of the perceived social support scale (Cronbach’s Alpha) was determined as 0.948. The factor
loads of the scale vary between 0.847 and 0.704. KMO value is 0.924, Bartlett's Test of Sphericity is
significant (p<<0.01). In addition, the scale explains 64% of perceived social support.

The Business performance Scale developed by Welbourne et al. (1998) was utilized to measure the
business performance levels of women entrepreneurs. The scale, which is a 5-point Likert type, consists
of 4 items (1 = Needs much improvement, 2 = Needs some improvement, 3 = Satisfactory, 4 = Good, 5
= Excellent). The sample items in the questionnaire are as follows: “I always keep the quality of the
product/service I yield at or above the quality standards”, “I try to provide complete customer service”.
The reliability of the work performance scale (Cronbach’s Alpha) was determined as 0.872. Factor loads
of job performance scale vary between 0.911 and 0.770. KMO value is 0.768, Bartlett's Test of
Sphericity is significant (p<<0.01). In addition, the scale explains 73.75% of business performance.

To measure the self-efficacy levels of women entrepreneurs, Self-Efficacy Scale developed by
Jerusalem and Schwarzer (1979) and adapted into Turkish by Yesilay et al. (1996) was used. The 5-
point Likert type scale consists of 10 items (1 = Strongly Disagree, 5 = Strongly Agree).The sample
items in the questionnaires are as follows: “When I encounter a problem, I have many ideas to solve the
problem”, I believe that I will overcome the problems that suddenly arise. The reliability of the self-
efficacy scale (Cronbach’s Alpha) was determined as 0.929. The factor loads of the self-efficacy scale
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of women entrepreneurs vary between 0.739 and 0.413. KMO value is 0.928, Bartlett's Test of Sphericity
is significant (p<0.01). In addition, the scale explains 61.35% of business performance.

2.3. Analysis and Findings

The data obtained as a result of the research were analyzed using the SPSS package program. Pearson’s
Correlation analysis was conducted to observed the relationships between research variables. In the
study on the mediation of self-efficacy in the effect of perceived social support on business performance,
the hypotheses were tested using regression analysis. The means, standard deviations and Pearson
Correlation coefficients of the variables in the study are shown in Table 1. As seen in Table 1, there is
a positive relationship between perceived social support and business performance (r = .341; p <.01)
and self-efficacy (r = .357; p <.01). There is also a positive relationship was determined between job
performance and self-efficacy (r = .490 <; p <.01).

Table 1: Correlation Table for Basic Variables

Variables x ss 1 2 3 4 5 6 7 8
| Marital status 131 046
p
136%*
2. Education Status ~ 3.52 106
p 004
-.288%*
3.Age 36.1 953 029
p 000 546
4 Work Experience  10.84 8.93 Too132%x 2350 721k
p .005 .000 .000
-.092 A16%*  282%*  462%*
5.Monthly Income level 2.74 1.09 '
p .052 .000 .000 .000
6 Sect 371 221 r .083 .018 .034  -.009 -.118*
.Sector . .
p 078 710 469 .847 .012
7 ASD 4300 11.1 r -.067 .053 .028 .008 .094*  -.006
’ ’ ©p 160 .260 562 .862 .048 .906
3.iB 1607 3.57 r .024 .039  -.053 043 125%% 002 .341%**
’ ’ ' p .613 415 262 365 .008 972 .000
9.0Y 3904 7.06 r -.031 -.080 -.039 .018 .031 -.063 .357%*% 490**
' ST S190 090 414 702 509 184 .000  .000

n: 447, *p<.05, **p<.01
ASD: Perceived Social Support, iB: Business Success, OY: Self-Efficiency

This study is based on the assumption that social support 1778perceptions affects participants’ business
performance. Therefore, the main purpose of the study is to determine the mediating role of self-efficacy
perceptions on this relationship. In the second stage of the analysis, the hypothesis test was carried out
by regression analysis.

There are certain conditions to determine whether self-efficacy has a mediating effect on the relationship
between perceived social support and business performance (Baron & Kenny, 1986). In this context,
firstly, the independent variable (perceived social support) should have an effect on the dependent
variable (business performance) and mediator variable (self-efficacy). Second, the mediator variable
must have an effect on the dependent variable. Finally, when the mediator variable is included in the
regression model with the independent variable, the effect of the independent variable must either
disappear (full mediation) or decrease (partial mediation). If the effect completely disappears, a “full
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mediation effect” can be mentioned and if a decline is observed and the relationship continues to be
meaningful, a “partial mediation effect” can be mentioned.

Table 2. Regression Analysis with Intermediary Variables Regarding Data

1.Model B SH Beta R=.11

Independent variable ASD .329 .043 341%* F(1-445)=58.733

Dependent variable 1B p<.01

2.Model R=.12

Independent variable ASD 273 .034 357%* F(1-445)=65.134

Dependent variable (0)'¢ p<.01

3.Model R=.11
F(1-445)=58.733

Independent variable (0)' .619 .052 490** p<.01

Dependent variable iB

4.Model R=.26

Independent variable ASD .184 .042 191%* F(2-444)=82.804

Independent variable (0)' 533 .055 422%* p<.01

Dependent variable iB

* p<.05, **p<.01 ) )
ASD: Perceived Social Support, IB: Business Success, OY: Self-Efficiency

When Table 2 is examined, it was determined that the ASD independent variable had a positive
significant effect on the IB dependent variable in the regression analysis performed in our first model
(=B.34; p <.01). Therefore, the H1 hypothesis is supported. In our second model, the ASD independent
variable has a significant positive effect on the OY dependent variable (B = .35; p <.01). So the H2
hypothesis is supported. In our third model, it was found that the OY independent variable had a positive
significant effect on the IB dependent variable (B = .490; p <.01). Hence, the H3 hypothesis is
supported. In our fourth model, it was observed that our ASD and OY independent variables had a
positive positive effect on the iB dependent variable (B = .191; p <.01). In the light of these data, when
the mediator variable (self-efficacy) was added to the model, the effect of the perceived social support
variable on business performance decreased from (p =.34; p <.01) to (f =.19; p <.01) which made the
significiance effect drop. According to this result, it was determined that self-efficacy is a semi (partial)
mediator variable. Hence the H4 hypothesis is supported. According to these findings, Hypothesis 1,
Hypothesis 2, Hypothesis 3 and Hypothesis 4 were accepted.

CONCLUSION

Social behaviors have a very important place for women entrepreneurs. Attitudes and behaviors such as
empathy, helping each other, sharing, and collaborating in order to support each other in working life
are listed as social behaviors. Taking all these into consideration and doing it with care place women
entrepreneurs one step ahead in business life. Women entrepreneurs develop new ideas and inventions
with their curiosity and different opinions. They are extremely imaginative. They appear as women who
stand on their own, have self-confidence, and make the other party feel this trust. In this framework,
there is no room for negativity in the environment of women entrepreneurs. They are always positive.
However, they may also encounter negativities most of the time. Therefore, they can always expect
social support from their environment. Women entrepreneurs want to do what they know best. They
willingly concentrate their attention, their sense of competence, their strength and energy to this field of
work they want to do.

In this study, it was examined how and in what direction the social support perceptions of women
entrepreneurs affect their business performance level and whether self-efficacy perception has a
mediating role in this relationship. In the study, the relationship between perceived social support and
business performance was analyzed first. According to the findings of the study, a positive relationship
was found between perceived social support and business performance. In other words, as the social
support perception of the woman entrepreneur increases, the level of business success increases. This
result is supported by the limited number of studies in the literature (Abu Al-Rub, 2004; Amarneh, Abu
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Al-Rub, and Abu Al-Rub, 2010; Kurt, 2013). A positive relationship was found between perceived
social support and self-efficacy. In other words, as the social support perception of the woman
entrepreneur increases, the perception of self-efficacy also increases. The findings of the studies
conducted by Holahan and Holahan (1987), Cheung and Sun (2000), Luszczynska, Gutiérrez - Dofia
and Schwarzer (2005), Luszczynska, Mohamed and Schwarzer (2005), Yardimci and Bagbakkal (2009),
Dirik, Sertel and Kartal (2010), Okg¢in and Gergeklioglu (2013) and Demir (2019), and the findings of
this study support each other. Again, according to the findings of the study, a positive relationship was
found between self-efficacy and business performance. In other words, when the self-efficacy perception
increases, performance increases too. This result is supported by the limited number of studies in the
literature (Stajkovic and Luthans, 1998; Kozlowski et al., 2001; Salanova et al., 2011; Sahin and Giirbiiz,
2012).

Self-efficacy as the mediator variable was also found to be a partial mediator of the effect of perceived
social support on business performance. No research has been found in the literature to determine the
mediating role of self-efficacy in the relationship between perceived social support and business
performance. With this finding, it can be thought that the present study can make an additional
contribution to the literature.

As in all studies, this study has some limitations and suggestions for future studies. The first is that the
results of the research cannot be generalized to all sectors in which entrepreneurship activities are
involved. Because the study used a sample group of women across Turkey is a general micro and small
scale enterprises. In future studies, including women entrepreneurs who own large-scale businesses from
different sectors and cultures may bring different results.

The second of the limitations is that common method variance (common method bias) is the systematic
error of the variance among measured variables (Giirbiiz and Sahin, 2017: 151). In other words, there is
a common method variance because it is evaluated with the same scale, at the same time, and by the
same people. In this context, it should not be ignored that the responses given by the participants may
not reflect the existing situation fully and it may have affected the strength of the relationship between
the variables. The third limitation is that the participants do not know how to answer the question items
in the questionnaire. In terms of future studies on this situation, the participants should be given
information about how to fill out the questionnaire form, and it should be ensured that they fill in the
question items accurately and completely. The fourth and last limitation is that the cross-sectional nature
of our study may have caused the participants to evaluate according to their current mood and situation
and to not give the necessary importance to the general situation. It can be reapplied to the same
participants at different times in order to overcome the negative consequences that may arise.

With the increase of innovations in technology, the ease of accessing information has led to an increase
in the number of educated women. In this sense, women entrepreneurs can create much better business
areas and provide the necessary employment in this field. The activities of women entrepreneurs bring
benefits not only to themselves, but also to the society and the national economy. The most important
of these activities is the provision of necessary employment, lowering the unemployment rates,
developing ideas and inventions and transforming them into useful products and servicesThis situation
makes beneficial contributions to our country, both socially and economically. In this context, women
entrepreneurs should always be supported and it is important that they do not lose faith in their abilities.
Because, in cases where social support perception is perceived as high by women entrepreneurs, women
entrepreneurs who have a high self-efficacy perception also have high business performance levels.

When the literature is examined, it is known that the importance and characteristics of entrepreneurship
are generally explained for women entrepreneurs. In addition, it is seen that the effects of
entrepreneurship on economic and social development are examined. Therefore, it can be said that new
research is needed to understand how the mechanisms and processes that motivate people in terms of
entrepreneurship work. In this sense, it can be stated that the study will answer the need in the literature
to some extent and it is important in this respect.
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GENISLETILMIS OZET
Amacg

Kiiresellesmenin etkilerinin artmasiyla birlikte kadin girisimciler, sorgulayan, destekleyen, iireten ve
kazanan kisiler olarak ig diinyasinda yerlerini almiglardir. Daha 6nce yapilan ¢aligmalar, is diinyasinda
kadin girisimcilerin sosyal destek algisinin is basarimlart iizerindeki etkilerini inceleyen ve bu iki
degisken arasindaki iliskide 6z yeterliligin araci rolii ile ilgili kapsamli bir caligmaya rastlanmadigim
gostermektedir. Bu baglamda ¢aligmanin amaci, kadin girisimcilerde algilanan sosyal destegin is
basarimui iizerindeki etkisini incelemek; algilanan sosyal destek ile is basarimi arasindaki iligkide 6z
yeterliligin araci etkisinin olup olmadiginin tespit edilmesidir.

Yontem

Arastirmanin  6rneklemini, Tirkiye’de bulunan kadin girisimciler olusturmaktadir. Bu c¢ergevede
Tirkiye geneli farkli sektorlerde faaliyet gosteren tiim kadin girisimciler anakiitleyi meydana
getirmektedir. Evrenin tiimiine ulasma olanagi bulunmadigindan arastirmada &rneklem sec¢imi
yontemine gidilmistir. Arastirmacinin kendisi tarafindan gergeklestirilen ve basit tesadiifi 6rnekleme
yoluyla 1300 kadin girisimciye anketler hem e-posta adreslerine hem de bizzat elden dagitilmistir. Basili
anket formlarindan 80/150, internet lizerinden ise 381/1150 olmak {izere toplam 461 anket geri
donmiistiir. Ancak geri donen 461 anketten 14 tanesindeki verilerin sagliksiz olmasindan dolay: bu 14
adet anket calisma kapsaminda analiz disinda birakilmigtir. Arastirma kapsaminda 447 anket
degerlendirmeye alinmistir.

Kadin girisimcilerin, algilanan sosyal destek diizeylerini 6lgmek ig¢in Zimet ve digerleri (1988)
tarafindan gelistirilen Algilanan Sosyal Destek Olcegi’nden, is basarimi diizeylerini 6lgmek igin
Welbourne ve digerleri (1998) tarafindan gelistirilen Is Basarmmi Olgegi’nden ve 6z yeterlilik
diizeylerini dlgmek i¢in Jerusalem ve Schwarzer (1979) tarafindan gelistirilen ve Yesilay ve digerleri
(1996) tarafindan Tiirkce’ye uyarlanan Oz Yeterlilik Olgegi’nden yararlanilmistir.

Arastirma sonucunda elde edilen veriler SPSS paket programi kullanilarak analiz edilmistir. Aragtirma
degiskenleri arasindaki iligkileri gdozlemek amaciyla Pearson korelasyon analizi yapilmistir. Algilanan
sosyal destegin is basarimina etkisinde 6z yeterliligin araciligina yonelik calismada hipotezler regresyon
analizi yapilarak test edilmistir.

Bulgular

Arastirmaya katilan kadin girisimcilerin % 68.9’u evli, % 31.1°i bekardir. Orneklemde yer alan kadin
girisimcilerin % 15.2’si yiiksek lisans/doktora, % 47’si lisans, % 15.7’si Onlisans, %18.7’si lise, % 3,4’
i ilkogretim mezunudur. Katilimeilarin gelir diizeylerinin dagilim araliklar1 1000 TL ve asagis1 % 16.6,
1001-2999 TL arast % 25.6, 3000-4999 TL aras1 25.1, 5000 TL ve istii % 32.7’dir. Katilimcilarin
ortalama yasi 36.1 ve ortalama is deneyimi 10.84 yildir. Algilanan sosyal destek ile is basarimi
(r=.341;p<.01) ve 6z yeterlilik (r=.357;p<.01) arasinda pozitif yonlii bir iliski oldugu, bununla birlikte
is basarimui ile 6z yeterlilik arasinda da (r=.490<;p<.01) pozitif yonlii bir iliski oldugu saptanmustir.

Yapilan regresyon analizinde birinci modelimizde, ASD bagimsiz degiskenin IB bagimli degisken
iizerinde pozitif yonlii anlamli bir etkisinin oldugu belirlenmistir (=.34;p<.01). Bu nedenle H1 hipotezi
desteklenmektedir. Ikinci modelimizde ise ASD bagimsiz degiskenin OY bagimli degisken iizerine
anlamli pozitif etkisi vardir (p=.35;p<.01). Bu yiizden H2 hipotezi desteklenmektedir. Ugiincii
modelimizde, OY bagimsiz degiskeninin IB bagimli degisken iizerinde pozitif yonlii anlamli bir etkisi
oldugu saptanmustir (p=.490;p<.01). Bu nedenle H3 hipotezi desteklenmektedir. Dérdiincii modelimizde
ise, ASD ve OY bagimsiz degiskenlerimizin iB bagimli degisken iizerinde pozitif olumlu yénde etkisi
oldugu gorilmiistir (f=.191;p<.01). Bu veriler degerlendirildiginde araci degiskenin (6z yeterlilik)
modele eklendiginde algilanan sosyal destek degiskeninin is bagarimi tizerindeki etkisi (f=.34;p<.01)
degerinden (B=.19;p<.01) degerine azalarak anlamlilik etkisini diigiirmiistiir. Bu sonuca goére 06z
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yeterliligin yar1 (kismi) aract degisken oldugu belirlenmistir. Bu yiizden H4 hipotezi desteklenmektedir.
Bu bulgulara gore Hipotez 1, Hipotez 2, Hipotez 3 ve Hipotez 4 kabul edilmistir.

Sonug¢ ve Tartisma

Bu calismada kadin girisimcilerin sosyal destek algilarinin is bagarimlari diizeyini nasil ve ne yonde
etkiledigi ve bu iliskide 6z yeterlilik algisinin araci role sahip olup olmadig1 incelenmistir. Calismada
oncelikle algilanan sosyal destek ile is basarimi arasindaki iliski analiz edilmistir. Arastirmanin
bulgularina gore algilanan sosyal destek ile is bagsarimi arasinda pozitif yonlii bir iligki tespit edilmistir.
Yani kadin girisimcinin sosyal destek algisi arttikga is basarimi diizeyi yiikselmektedir. Bu sonug
literatiirdeki sinirli sayidaki calismalar tarafindan desteklenmektedir. Algilanan sosyal destek ile 6z
yeterlilik arasinda pozitif yonli bir iliski saptanmistir. Yani kadin girisimcinin sosyal destek algisi
arttikca 0z yeterlilik algis1 da artmaktadir. Bu sonug literatiirdeki ¢aligmalar tarafindan
desteklenmektedir. Yine arastirmanin bulgularina gore 6z yeterlilik ile is basarimi arasinda pozitif yonlii
bir iligki tespit edilmistir. Yani 6z yeterlilik algist arttikca is basarimi da artmaktadir. Bu sonug
literatiirdeki smirli sayidaki caligmalar tarafindan desteklenmektedir. Araci degisken olarak 6z
yeterliligin, algilanan sosyal destegin is basarimi ilizerindeki etkide kismi araci oldugu da tespit
edilmistir. Algilanan sosyal destek ile is basarimi iliskisinde 6z yeterliligin araci roliinii belirlemeye
yonelik literatiirde heniiz bir aragtirmaya rastlanilmamistir. S6z konusu bulgu ile mevcut ¢alismanin
literatiire ek bir katki sunabilecegi diisiiniilebilir.

Biitiin ¢aligmalarda oldugu gibi bu ¢alismanin da bazi kisitliliklar1 ve gelecek calismalara Onerileri
mevcuttur. Bunlardan ilki, aragtirma sonuglarinin biitiin girisimcilik faaliyetlerinde bulunulan sektorlere
genellestirilemeyecegidir. Ciinkii arastirmada kullanilan 6rneklem grubu Tiirkiye genelinde mikro ve
kiiciik olgekli isletme sahibi kadinlardir. Gelecek ¢alismalarda, farkli sektor ve kiiltiirlerde bulunan
biiyiik Olcekli isletme sahibi kadin girisimcilerin de c¢aligmalara dahil edilmesi farkli sonuglar
beraberinde getirebilir. Kisitliliklardan ikincisi, ortak yontem varyansi (ortak yontem yanlilig),
dlciilmiis degiskenler arasindaki varyansin sistematik hatasidir. Ugiincii kisithlik katilimeilarin anket
formunda bulunan soru maddelerini cevaplamayi bilmemeleridir. Bu durumla ilgili gelecek g¢aligmalar
acisindan katilimcilara anket formunun nasil doldurulacagi ile ilgili bilgiler verilerek soru maddelerini
dogru ve eksiksiz doldurmalari saglanmalidir. Arastirmadaki dordiincii ve son kisithlik ise,
arastirmamizin kesitsel olmasi katilimcilarin o anki ruh hali ve i¢inde bulunduklari duruma gore
degerlendirmelerine ve genel duruma gereken Onemi vermemelerine neden olmus olabilir. Ortaya
cikabilecek olumsuz sonuglarin iistesinden gelebilmek adina farkli zamanlarda ayni katilimcilara
yeniden uygulanabilir,

Literatiir incelendiginde genellikle kadin girisimciler i¢in girisimciligin 6nemi, O6zelliklerinin
aciklandig1 bilinmektedir. Ayrica girisimciligin ekonomik ve sosyal gelismeye etkilerinin incelendigi
goriilmektedir. Dolayisiyla kisileri girisimcilik anlaminda giidiileyen mekanizma ve siireglerin nasil
islediginin anlasilabilmesi igin yeni arastirmalara ihtiyag duyuldugu soOylenebilir. Bu anlamda
caligmanin literatiirdeki ihtiyaca bir nebze de olsa cevap verecegi ve bu agidan énem arz ettigi ifade
edilebilir.
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