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OZET

Bu calismada, miigteri istek, ihtiyag ve beklentilerinin ortaya c¢ikariimasi igin, tutum, algi, Kkalite,
performans, pazar y6nelimi ve tatminlerinin Oélglilebilmesi maksadiyla yiiriitilen pazarlama
arastirmalarinda kullanilan anketlerin Olgekleri, kullanim gekilleri ve 6zellikleri konusu ele alinarak
arastirmacilarin ¢aligmalarinda dikkat etmeleri gereken énemli noktalarin alti ¢iziimeye caligilmistir.
Tiirkiye’de 2002-2005 yillar1 arasinda yayimlanan bilimsel dergilerde yer alan, pazarlamayla ilgili ve
ampirik ¢alismasi olan makalelerden 50 tanesi inceleme kapsamina alinmigtir. Bu inceleme sonucunda
elde edilen bulgular yurt diginda yapilan ¢alismalari konu edinen benzer bir ¢alisma ile kargilastiriimis,
arastirmacilara ve pazarlama akademisyenlerine yardimci olabilecegdi diigtiniilen bulgular, karsilastirma
sonuglariyla birlikte dlgme ve Oblgekler hakkinda genel, kisa ve ézet bir degerlendirme yapilarak
okuyuculara sunulmugtur.
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AN ASSESSMENT ON SCALES USED IN MARKETING RESEARCH:
CASE OF TURKEY (2002-2005)

ABSTRACT
This study examines the scales of the questionnaires, their usage and characteristics which are used for
measuring attitude, perception, quality, performance, market trends and satisfaction which in return
explain customer desire, need and expectations. It also points out to the areas of concern for
researchers. It takes into account 50 articles which were published in scientific journals in Turkey
between 2002-2005 and contain empirical work on marketing. The results of this study were compared
with a similar study conducted abroad. Finally, comparison results and the results which are thought to
be useful for researchers and marketing academicians are presented with a general and brief review on
measurement and scales.
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