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[zmir International Conference on Technology and Social Sciences Book of
Abstracts is a publication designed to disseminate developments and new
trends in the quantitative and theoretical research of issues technology in

Social Sciences.

Abstracts included in this book have been accepted by evaluation by the peer-

review evaluation process.

We hope that this special book will lead to further research about technology
in social sciences. We would like to thank many reviewers for their help and

the authors for submitting their research studies.

Best regards,

Chairmans of The Confernece
Assoc. Prof. Dr. Selim SANLISOY
Assit. Prof. Dr. Omer AYDIN
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Serbian Tourism Management and Planning -

Using New Business Technologies
Biljana Stojan Ilic! , Gordana Petar Djukic?

Abstract

Tourism, given the global turbulent environment, should continuously collect new creative ideas
to meet the needs of different consumers and consumers of tourism products. To ensure the loyalty
of the users of tourist services, it is necessary to emphasize the growing influence and importance
of innovations - as an important factor of competitiveness in the tourist market, both for tourist
companies and tourist destinations. The subject of this paper is the application of innovative
technology in tourism companies to continuously innovate the tourism offer in all segments of the
tourism industry and to achieve a competitive advantage. The aim of this paper is to highlight their
role and importance as a driving force in the tourism industry through certain recommendations
and analyses regarding the use of innovations, especially information technologies in tourism in
Serbia and certain developed countries of Switzerland and Norway. The contribution of the paper
is to point out to policy-makers and decision-makers the fact that nowadays it is necessary to
constantly develop digital literacy and apply new ideas in modern conditions of tourism business,
ie ICT in the business sector.

Keywords: Tourism Innovation, Information Technology, Internet, E-Tourism, Competitiveness
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Dis Ticaret Finansmaninda Kullanilan

Yontemler
Batuhan Medetoglu!

Ozet

Ticaret, mal ve hizmet satist karsiliginda fon ya da para elde etme faaliyeti olarak tanimlanmaktadir.
Ticaretin gesitlerine bakildiginda, perakende ticaret, toptan ticaret ve dis ticaret seklinde ti¢ ayrim
oldugunu gérmek mumkuindir. Perakende ticaret ile toptan ticaretin farki, satisa konu olan mal
miktari iken dis ticaret bu ticaret gesitlerinin yurt dist imkanlariyla gerceklestirilmelidir. Bir baska
ayrima gore de tlke icerisinde gerceklesen faaliyetler i¢ ticaret ve yurt dist faaliyetler de dis ticaret
olarak adlandirilmakta ve gerceklestirilmektedir. Dis ticaret, tilkeler arasinda gerceklesen mal ve
hizmet ile fon transferini kapsayan islemlerin tiimiidiir. Ulkeler arasinda gerceklesen dis ticaret
faaliyetleri, tlkelerin kalkinmasi, mal ve hizmetlere ulasilmasi, piyasa dengesinin saglanmasi,
hazineye gelir kazandirilmasi, kiltiirel faaliyet cesitliligi, fon saglanmasi, uluslararast iliskilerin
gelismesi acgisindan Onem arz etmektedir. Dis ticaret faaliyeti, ihracat ve ithalat seklinde
gerceklesmektedir. Thracat, bir iilkeye doviz karsiligi mal ve hizmet satisin1 ifade etmektedir. Tthalat
ise bir tilkeden d6viz karsiligt mal ve hizmet satin alma faaliyetlerini kapsamaktadir. Ulkeler ihracat
faaliyeti ile Giretilen mal ve hizmet fazlasini yurt disina gondererek, elde edilen fonla yeni yatirim
olanaklarina sahip olmaktadir. ithalat faaliyeti ise iilkelere temin edilemeyen ya da fon agisindan
ulagilamayan mal ve hizmetlerin tedarik imkanint saglamaktadir. Dis ticaret faaliyetleri, tilkeler arast
mevzuat ve kurallarla gerceklesmesi yoniyle i¢ ticarete gore daha karmagsik bir yapiya sahip
durumdadir. Bu nedenle dis ticaret faaliyeti gerceklestirilirken izlenmesi gereken sistematik bir yap1
ve belirli ilkeler bulunmaktadir. Dis ticaret faaliyetinde en 6nemli sorunlardan biri ihracat ya da
ithalat finansmanidir. Ulkelerin bir mal ve ya hizmeti iiretecek potansiyeli olsa dahi finansman
imkanlarinin saglanamamasi, dis ticaret fonksiyonunun ger¢eklesememesine neden olmaktadir. Bu
calismanin amaci, ihracat ve ithalat faaliyetlerinde finansman olanaklarini anlatmaktir. Thracata
yonelik finansman teknikleri Tiirk Eximbank kredileri, prefinansman kredileri ve kars: ticaret olarak
stralanmaktadir. Ithalata yonelik finansman imkanlari ise teminat mektuplari, ECA kredileri, GSM
kredileri, Hermes Kredileri seklinde stralanmaktadir. Thracat ve ithalata yénelik saglanan finansman
teknikleri, tlkelerin dis ticaret faaliyetlerini ¢esitlendirmesi, mal ve hizmetlere ulagsmast ve iktisadi
kalkinma amaglart ile gerceklesmektedir. Calismada dis ticaret kavrami tanimlanmakta ve dis
ticaretin olusumunda O6nem arz eden teoriler aciklanmaktadir. Giincel dis ticaret verileri ile
Turkiye’nin dis ticaret konumu gosterilmistir. Turkiye ile en ¢ok ihracat ve ithalat faaliyetinde
bulunan tlkeler ile sehirlerin dis ticaret potansiyelleri anlatilmistir. Calisma sonucunda ihracat ve
ithalat finansmani verileri ile olanaklar1 degerlendirilmistir.
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Methods Used in Foreign Trade Financing

Batuhan Medetoglu'
Abstract

Trade is defined as the activity of obtaining funds or money in exchange for the sale of goods and
services. When we look at the types of trade, it is possible to see that there are three divisions as
retail trade, wholesale trade and foreign trade. While the difference between retail trade and
wholesale trade is the amount of goods subject to sale, foreign trade should be carried out with the
foreign opportunities of these trade types. According to another distinction, the activities carried
out within the country are called domestic trade and the activities abroad are called foreign trade
and are carried out. Foreign Trade is all of the transactions involving the transfer of goods and
services and funds between countries. Foreign trade activities between countries are important in
terms of development of countries, access to goods and services, ensuring market balance,
generating income for the treasury, diversity of cultural activities, providing funds, and
development of international relations. Foreign trade activity takes place in the form of exports
and imports. Export refers to the sale of goods and services to a country in exchange for foreign
currency. Import, on the other hand, covers the activities of purchasing goods and services from a
country in exchange for foreign currency. Countries have new investment opportunities with the
funds obtained by sending the surplus goods and services produced by export activities abroad.
Import activity, on the other hand, provides the opportunity to supply goods and services that
cannot be supplied to countries or cannot be reached in terms of funds. Foreign trade activities
have a more complex structure compared to domestic trade in terms of international legislation
and rules. For this reason, there is a systematic structure and certain principles to be followed while
carrying out foreign trade activities. One of the most important problems in foreign trade activities
is export or import financing. Even if countries have the potential to produce a good or service,
the inability to provide financing opportunities causes the foreign trade function to fail. The aim
of this study is to explain the financing possibilities in import and export activities. Export-oriented
financing techniques are listed as Turk Eximbank loans, pre-financing loans and counter trade.
Financing opportunities for imports are listed as letters of guarantee, ECA loans, GSM loans and
Hermes Loans. Financing techniques provided for export and import are realized with the aim of
diversifying foreign trade activities of countries, accessing goods and services and economic
development. In the study, the concept of foreign trade is defined and the theories that are
important in the formation of foreign trade are explained. Current foreign trade data and Turkey's
foreign trade position are shown. The foreign trade potentials of the cities and the countries that
have the most export and import activities with Turkey are explained. As a result of the study,
export and import financing data and possibilities were evaluated.

Keywords: Finance, Financing, Foreign Trade, Export, Import
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Bir Dryjital Pazarlama Stratejisi Olarak Influencer

Pazarlama Uzerine Bir Arastirma
Bora Goktas!, Rezzan Eroglu®

Ozet

Dijjital medya dunyay: etkilemeye devam ederken, influencer pazarlama markanin pazarlama
butcesinin bir pargast haline geldi. Markalar dijital pazarlamaya daha fazla 6nem vermeye
basladigindan sosyal aglardaki etkileyici kisileri yani influencerlari takip ederek pazarlama
faaliyetlerini sosyal aglar Gizerinden influencerlarla yapmaya baslamiglardir. 2020 yilinda hayatimiza
giren Covid-19 sebebiyle de tiiketicilerin internet ortaminda daha aktif olmasi, sosyal mecralarda
artan kullanici ve gonderi sayilart sebebiyle dijitallesmenin artmastyla da influencer pazarlama
hayatimiza giren yeni kavramlardan biri haline gelmistir. Giliniimiiz markalari, mallarint ve
hizmetlerini tanitmak i¢in etkileyicileri yani influencerlari kullanir. Bunun nedeni, markalarin daha
genis bir potansiyel misteri grubunu etkileyerek basari oranlarint artirabilecek pazarlama
stratejilerinden biri olmasidir. Tlging olan nokta, influencerlarin giivenilirliginin tiiketicileri satin
almaya motive eden faktorlerden biri olmasidir. Bu galismanin amaci, influencerlara duyulan
glivenin tiiketici satin alma siirecinin ana nedeni olup olmadigidir. Bu yazida kullanilan yontem, 203
katilimct arasinda yuritilen ¢alismanin yanitlart SPSS 26 programi ile incelenmistir. Temel bulgu
olarak, influencerlarin tiiketici satin almasinda giivenilirligin etkili oldugu sonucu ortaya ¢ikmustir.
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A Research on Influencer Marketing as a Digital
Marketing Strategy

Bora Goktas!, Rezzan Eroglu®

Abstract

As digital media continues to influence the world, influencer marketing has become part of the
brand's marketing budget. Since brands have started to give more importance to digital marketing,
they have started to do their marketing activities with influencers through social networks by
following influencers in social networks. Digitalization has increased due to the fact that consumers
are more active in the internet environment and the number of users and posts in social media due
to Covid-19, which entered our lives in 2020. Thus, influencer marketing has become one of the
new concepts that entered our lives. Today's brands use influencers to promote their goods and
services. This is because brands are one of the marketing strategies that can increase success rates
by influencing a wider group of potential customers. The interesting point is that the credibility of
influencers is one of the factors that motivate consumers to buy. The purpose of this study is
whether the trust in influencers is the main reason for the consumer buying process. The method
used in this article, the responses of the study conducted among 203 participants were examined
with the SPSS 26 program. As the main finding is impressive, as evidenced by the accuracy of
reliability in the purchase of the purchase.

Keywords: Marketing, digital marketing, Influencer marketing
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Metaverse’ de ki Pazarlama Faaliyetlerinin

Tuketici Davranislarina Etkisi
Bora Goktas!, Muhammet Yakup Akdemit?

Ozet

Internet kullanicilarinin fiziksel ve dijital kimliklerini tastyan platform ve uygulamalarin sayist
cogalmistir. Sanal Gergeklik (VR) basliginin gelistirilmesiyle VR kulakliklar, cok sensorlt kameralar,
hareket sensoérleri, eldivenler gibi bircok donanimin dahil oldugu teknolojinin gelisimi, sanal
dunyadaki gerceklik duygusunu artirmak icin bu sireci desteklemektedir. Kullanicilarin kendi
dinyalarini yaratabilecekleri sanal gerceklik destekli platform ve oyun sayisi yakin zamana kadar
sinirliyken bu durum nerdeyse tiim platformlar i¢in altyapt ¢alismalarinin sonuna dogru gelinmistir.
Diinya’da da: Facebook®un meta hamlesinden sonra, Microsoft, Nike, Adidas, Zara, H&M, Gucci,
Dolce&Gabbana ve Dyson gibi diinya markalart da birer birer Metaverse yatirimi yapmaya
baslamislardir. Metaverse kavramina etimolojik agidan bakildiginda Antik Yunanca ’da “meta” 6n
eki, “sonra” ve “Gtesi” anlamlarina gelmektedir. Ornegin “metafizik” kelimesi, “fizik bilimlerinin
Otesinde olan” anlamini vermektedir. “Verse” ise evren anlamina gelen “universe” sézciiginden
tiremistir ve Metaverse Tiirkee “Gte evren”, “evren Otesi” anlamina gelmektedir. Siirekli olarak her
giin inovasyon fikirleri ve teknolojik gelismeler ile uyanmaktayz. Isletmelerin pazarlama
faaliyetlerine, stratejilerine ya da bilingaltt reklamlarina sahit oldugumuz bir hayatin icinde
gelecegimizi ve su ant etkileyecek olan Metaverse platformun da yapilan reklamlarin tiketiciler
tzerinde ki satin alma davranislari incelenmis olup Y, Z ve Alfa kusagi tizerinde ki algist buna binaen
Metaversenin farkindaligi Gizerinde durulmus olup bu yas grubundaki tiketiciler igin yapilmis bir
calismadir.
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The Effect of Marketing Activities in Metaverse

on Consumer Behaviors
Bora Goktas!, Muhammet Yakup Akdemit?

Abstract

When we look at the concept of metaverse from an etymological point of view, the prefix "meta"
in Ancient Greek means "after" and "beyond". For example, the word "metaphysics" gives the
meaning of "beyond the physical sciences". “Verse” is derived from the word “universe” meaning
universe and Metaverse means “other universe”, “beyond universe” in Turkish. We are constantly
waking up every day with ideas of innovation and technological advances. In a life where we witness
the marketing activities, strategies or subliminal advertisements of businesses, the purchasing
behavior of the advertisements on the Metaverse platform, which will affect our future and the
present, has been examined. The perception of the Y, Z and Alpha generations, accordingly, the
awareness of the Metaverse has been emphasized, and it is a study made for consumers in this age
group, and the results will be presented.

Keywords: Metaverse, Marketing, Consumer behaviors
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Promotion of Academic Publications”
Omer Aydin'

Abstract

Companies are experimenting with various techniques to market their products and deliver them
to more people. The advertisement is one of them. Through various channels, the product is
advertised with paid or free of charge, so that masses are informed about the product. In the world
of academia, the readability and availability of publications, which are the most basic products of
academicians, gain importance from day by day. If the information remains on dusty shelves so
this unreachable information is useless. Innovations offered by academic publications, the added
value of literacy and the benefits to the society need to be accessible to a wider audience. Authors
try to use various methods to make their publications reachable to a wider audience. Firstly, the
authors put their publication on their web pages to increase their access. It is aimed both to list
their publications and increase the number of addresses to be reached. The second method is
sharing the publication in "Researchgate", "Academia" etc. websites for the access of researchers
interested in these issues. As there are more researchers on these platforms, publication becomes
more useful and more likely to be cited. The third method is to share the publication itself or its
link in social media platforms, such as "Linkedin", "Twittet", "Facebook" etc., which are not very
related to the academic world. It is intended to increase the accessibility of publications by applying
many more methods, such as these. Moreover, universities or other organizations' open-access or
preprint publishing systems such as arXiv.org, SSRN, TechRxiv.org etc. can be also used to share
academic publications. Several years ago, "Academic Publishing Accessibility Optimization"
methods, such as the Search Engine Optimization (SEO) methods that were launched to make
websites more prominent and more accessible in search engines, are beginning to be developed [1].
In this study, many methods that will be useful to apply together with the mentioned techniques
will be examined and shared in order to guide.

Keywords: Advertising, publication advertising, academic publications, SEO
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Akademik Yayinlarin Tanitiminin Yapilmast
Omer Aydin'

Ozet

Sirketler, Grtinlerini pazarlamak ve daha fazla insana sunmak icin ¢esitli teknikler deniyor. Reklam
onlardan biri. Uriin, gesitli kanallardan ticretli veya iicretsiz olarak duyurulmakta, béylece kitleler
urin hakkinda bilgilendirilmektedir. Akademi diinyasinda, akademisyenlerin en temel trtinleri olan
yayinlarin okunabilirligi ve bulunabilitligi giin gectikce 6nem kazanmaktadir. Bilgi tozlu raflarda
kalirsa, bu erisilemez bilgi ise yaramaz. Akademik yayinlarin sundugu yeniliklerin, okuryazarhgin
katma degerinin ve topluma sagladigi faydalarin daha genis bir kitle tarafindan erisilebilir olmast
gerekir. Yazarlar, yayinlarini daha genis bir kitle tarafindan erisilebilir hale getirmek icin ¢esitli
yontemler kullanmaya calisirlar. 1k olarak, yazarlar erisimlerini artirmak icin yayinlarini web
sayfalarina koyarlar. Hem yayimnlarinin listelenmesi hem de ulasilacak adres sayisinin artirilmasi
hedeflenmektedir. Ikinci yoéntem ise, bu konulara ilgi duyan aragtirmacilarin erisimi icin
"Researchgate", "Academia" vb web sitelerinde yayin paylagsmaktir. Bu platformlarda daha fazla
arastirmact oldugu icin, yayin daha kullanislt hale gelir ve alinti yapilma olasiligi artar. Ugiincii
yontem ise yayinin kendisini veya baglantisini akademik diinyayla pek alakast olmayan "Linkedin",
"Twitter", "Facebook" gibi sosyal medya platformlarinda paylasmaktir. Bunlar gibi daha bir¢ok
yontem uygulanarak yayinlarin erisilebilitliginin artirilmasi amaglanmaktadir. Ayrica, akademik
yayinlart paylagsmak icin Gniversiteler veya diger kuruluslarin agik erisim veya arXiv.org, SSRN,
TechRxiv.org vb. baskt 6ncesi yayin sistemleri de kullanilabilir. Birkag yil 6nce, web sitelerini arama
motorlarinda daha belirgin ve daha erisilebilir hale getirmek igin baslatilan Arama Motoru
Optimizasyonu (SEO) yontemleri gibi "Akademik Yayincilik Erisilebilirlik Optimizasyonu"
yontemleri gelistirilmeye basland: [1]. Bu ¢alismada yol gosterici olmast igin bahsedilen teknikler ile
birlikte uygulanmast faydali olacak bir¢ok yontem incelenip paylagilacaktir.
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Covid-19 Surecinde Teknoloji Kullaniminin
Psikolojik Etkileri

Gulsen Buytiksahin Cevik'
Ozet

2019 yilinin sonunda Cin’de baslayan ve tim Diinya’y1 etkileyen COVID-19 salgint hizh bir sekilde
yayilarak insanlarin korku ve endiseye kapilmasina neden olarak bireylerin birbirlerine temasinin
azalmasina sebep olmustur. Bitiin diinyay etkisi altina alan salgindan dolay1 butiin tlkelerin 6nlem
olarak aldig1 sosyal izolasyon ile insanlarin yagsamlarinin biyiik bir kismini evlerinde vakit
gecirmelerine neden olmustur. Bireylerin evde kaldiklart bu strecte kisiler arasi iletisimin azalmast
ile bir¢ok psikolojik problemin ortaya ¢tkmast ile iletisim kurabilmek i¢in teknoloji kullaniminin
arttugl gorulmistir. COVID-19 pandemisi sureci ile birlikte daha fazla evde kalmak zorunda olan
bireylerin internet Uzerinden aligveris yaptiklari, cevrimici oyunlar oynadiklari ve internette
gecirdikleri sirelerin artarak bunu kontrol etmekte problemler yasadiklari ortaya ¢itkmustir [1].
Benzer olarak bir bagka arastirmada da COVID-19 ile birlikte bir¢ok iilkede tilkelerin almis oldugu
sosyal izolasyon kurallart ile birlikte bireylerin etkilesim kurmalart kisitlanmis ve uzun siire evde
vakit gecirmeleri saglanmistir. Bundan dolayr azalan sosyal temas bireylerin internet tzerinden
iletisim kurmalarina ve teknoloji kullanimin artmasina sebep olmustur [2].

2019’un sonlarina dogru Cin’de baslayan COVID-19 2020 yili mart ayina gelindiginde hemen
hemen tim dunyaya yayildigindan kiiresel pandemi ilan edilmistir. Pandemi nedeniyle tlkelerin
ekonomik gesitli problemlerin ortaya ¢tkmast, saglikla ilgili kaygilar ve toplumlarda pek ¢ok olumsuz
psikolojik sorunlarin ortaya ¢tkmasina neden olmustur. Buna bagli olarak hitkiimetler ve saglik
otoriteleri, toplumlarin psikolojik sagligint koruyabilmesi ig¢in Onleyici ¢alismalara ihtiyag
duyuldugunu ve psikolojik midahalelerin yapilmast gerektigi vurgulanmistir [3]. Benzer olarak bir
baska arastirmada da [4] salgin strecinden etkilenen bireylerin iletisim teknolojilerini daha fazla
kullanmalarindan dolayr daha fazla agresif davranislarin arttigt ortaya ¢ikmustir.

Bu ¢galismada COVID-19 siirecinde ortaya ¢ikan teknoloji kullaniminin psikolojik etkilerine iliskin
glincel aragtirmalart kapsamaktadir. Bu derleme ¢alismasinda ¢ocuk, ergen ve yetiskinlerin salgin
strecinde teknoloji kullaniminin psikolojik etkilerini icermektedir.
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Katilim Bankalarinin Gayri Nakdi Kred:i
Calismalarinda Karsilastiklart Riskler ve Bu
Risklerin Yonetimi

Guven Guney!

Ozet

Finans dinyasinin 6nemli akt6rlerinden olan bankacilik sektoriintin en 6nemli islevlerinden birisi
kredilendirme islemleridir. Bankalar hangi huiviyette olursa olsun gercek ve tiizel kisilerin fon
ihtiyaclarini karsilamak icin birtakim kredi islemlerini ifa ederler. Piyasalarin fonlanmast yani
kredilendirilmesi iki ana baslik altinda gerceklestirilir. Nakdi ve gayri nakdi kredi tiiriinde yapilan bu
islemler dizisi fon fazlast olan tasarruf sahipleri ile fon ihtiyact olan gercek ve tiizel kisilerin
bankalarin catist altinda bulusmasidir. Reel piyasalarda kredi islemleri ticari ve katilim bankalart
nezdinde yogunluk kazanmistir. Kredilendirme siiregleri genelde benzerlik gosteren bu iki tir
bankacilik kullandirim agamasinda birtakim farkliliklar géstermektedir. Ticari bankalar faiz esasina
katilim bankalart ise Islami finansin temel 6gesi olan kar pay1 esasina gore faaliyetlerini yiiriittiikleri
icin kredi calismalarinda da bazi farkliliklar bulunmaktadir. Ancak kredi riski acisindan hem ticari
bankalar hem de katilim bankalart benzer risk faktorleriyle muhataptir. Bu calismada 6zellikle
katilim bankalarinin gayri nakdi kredi kalemlerinde karsilasabilecekleri risk faktérleri ve bu risklerin
yonetimi konusunda deskriptif bir inceleme yapilmustir.

Anahtar Kelimeler: Katilim bankasi, gayri nakdi kredi, risk yonetimi.
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Risks Encountered by Participation Banks in
Non-Cash Loans and The Management of
These Risks

Guven Guney!
Abstract

One of the most important functions of the banking sector, which is one of the important actors
of the financial world, is credit transactions. Banks perform some loan transactions to meet the
fund needs of real and legal persons, regardless of their identity. Funding, that is, lending of
markets, is carried out under two main headings. This series of transactions made in cash and non-
cash loan types is the meeting of savers with surplus funds and real and legal persons in need of
funds under the roof of banks. Credit transactions in real markets have intensified in the presence
of commercial and participation banks. These two types of banking, which are generally similar in
credit processes, show some differences. Since commercial banks conduct their activities on the
basis of interest and participation banks operate on the basis of dividends, the basic element of
Islamic finance, there are also some differences in their loan activities. However, in terms of credit
risk, both commercial banks and participation banks are subject to similar risk factors. In this study,
the risk factors that participation banks may encounter in non-cash loan items and the management
of these risks will be discussed.

Keywords: Participation bank, non-cash credit, risk management.
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Epistemology of Innovation and It's Changing

Perceptual Presence
Selen Isitk Maden!

Abstract

Innovation is a multidimensional concept that includes different meanings and definitions shaped
by the perspectives of different disciplines. Innovation refers to an umbrella concept that is not
only technological, but also social, cultural, public, production-related, environmentalist,
transformative, inclusive and evolutionary. Contrary to the classical definition in the economics
literature in the 1960s, which focused only on the evolution of technology and technology in
developed countries; innovation today draws attention for its surprising diversity accelerated by the
growth of cross-industry collaboration.

This study focuses on the epistemology of innovation and evaluates how innovation conceptually
evolves along with the changing nature of society. It tries to understand the complex processes
underlying the changing nature of innovation and to evaluate the network of new disciplines that
enrich the content of the concept.

Keywords: Innovation, transformation of innovation, epistemology, technological innovation
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A Quarter Left to Metaverse, An Assessment on
Digital Culture

Muhammet Damar! | Jelina Haines?, Sachi Arafat’
Abstract

The rapid development and widespread use of automated technology have ushered in a tremendous
digital transformation for humanity. This digital transformation, which affects every aspect of our
lives, has begun to completely envelop and transform us, from our business practices to our
customer relations and employer-employee relationships, and almost from our daily life to business.
How does this shift influence the culture provided to all material and spiritual goods, whose
societies are unique and which they pass on to future generations? The culture, which we may
describe as the unique texture of societies, has brought us face to face with the concept of digital
culture in a world that is increasingly becoming digitalized.

In an increasingly digitalizing society, not only computers and mobile devices are undergoing
change and transition, but also digital culture. Increasingly digitalizing societies through computers
and mobile devices are changing and transitioning social engagement and communication
contribute to cultural development and transformation. The internet, which entered our lives with
the web 1.0 technology, the most primitive version of the internet, began to live in its second
generation with web 2.0, leaving societies with a great deal of contact. There has been a significant
deal of internet interaction in the digital world. Printed publications, novels, and newspapers have
been replaced by texts containing 200 to 300 words in daily life. For example, social media tools
such as digital discussion platforms, portals, Facebook, and Twitter have altered our daily reading
habits, behavior models, and social interactions. Culture is defined as everything distinctive to
societies and passed on materially and spiritually to future generations, growing more transnational
and transnational. It has become more globalized and digitalized, and the uniqueness of culture as
a defining trait of societies has begun to erode.

It is probably inevitable that this interaction will shift to different dimensions in the metaverse
wortld, also known as Web 3.0 and the future of the internet. Given that the sense of reality is
entirely experienced in the meta-universe, it is anticipated that a new and interactive world will
bring the users' sense of being in the natural world face to face with the one-to-one experience. In
the meta-universe, a person miles away will be able to go to the movies with him, attend a concert
or a party, and interact socially using the digital identities he has created.

So, how will these encounters affect and transform the old and settled cultures, particularly
indigenous cultures, which societies have dragged for centuries? The study includes a
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comprehensive and systematic literature review, and a comprehensive evaluation focused on the
world we will live in and the transforming and changing culture.

Keywords: Digital culture, metaverse, digital transformation, old, indigenous, cultural
transformation.

References

[1] Kabakgi, I. & Odabasi, H.F. (2004). Teknolojiyi Kullanmak ve Teknogercekei Olabilmek. Sosyal
Bilimler Dergisi, 2004, 1, 19-27

[2] Rothwell, R., & Wissema, H. (1986). Technology, culture and public policy. Technovation, 4(2),
91-115.

[3] Johansson, J. (2017). Challenges and opportunities in digitalized work and management—case
study 8. Accessed Dare: 28/01/2022.
https://www.researchgate.net/publication/322419624_Challenges_and_opportunities_in_digitali
zed_work_and_management-
case_study_8?channel=doi&linkld=5a583ce7a6fdcctf0ad1a47da&showFulltext=true

[4] Goode, L. (2010). Cultural citizenship online: the Internet and digital culture. Citizenship
Studies, 14(5), 527-542.

[5] Creeber, G., & Martin, R. (2008). Digital culture: Understanding new media: Understanding
new media. McGraw-Hill Education (UK).

[6] Portalés, C., Rodrigues, J. M., Rodrigues Gongalves, A., Alba, E., & Sebastian, J. (2018). Digital
cultural heritage. Multimodal Technologies and Interaction, 2(3), 58.

[7] Owens, T. (2013). Digital cultural heritage and the crowd. Curator: The Museum Journal, 56(1),
121-130.

[8] Moneta, A. (2020). Architecture, heritage and metaverse: New approaches and methods for the
digital built environment. Traditional Diwellings and Settlements Review, 32(2),1-31.

[9] Kollmann, T., Lomberg, C., & Peschl, A. (2016). Web 1.0, Web 2.0, and Web 3.0: The
development of e-business. In Engyclopedia of e-commerce development, implementation, and management (pp.
1139-1148). 1GI Global.

16




Izmir International Conference on Technology and Social e
Sciences Vg_:
IICTSS 2022
Online Conference iZMiR AKADEMI \@
17-19 August 2022 Izmir, TURKIYE DERNEGI

Cite
Yidiz Cankaya, S. (2022, August 17-19). Bipyiik Veri Analitiginin Uygnlanmasinda Kargilasilan
Engellerin Analizi. 11ICTSS 2022: Izmir International Conference on Technology and Social
Sciences, Izmir, Turkiye.

Buytuk Veri Analitiginin Uygulanmasinda
Karsilasilan Engellerin Analizi

Sibel Yildiz Cankaya!
Ozet

Biytik veri, mevcut bilgi sistemleri ile algilanmasi, elde edilmesi, yonetilmesi, depolanmast ve analiz
edilmesi giic olan veri kiimelerini isaret etmektedir. Internetin yayginlasmasi, bilgi ve iletisim
teknolojilerindeki son gelismeler ve sayist giderek artan elektronik cihazlarin her yerde bulunmalari,
buytk veri yiginlarinin olusmasina neden olmaktadir. Biyiik veri, altin ve petrole benzer bir sekilde
21. ytzyihn en 6nemli stratejik kaynagi olarak goriilmektedir. Son derece dinamik olan is ortami
g6z oniine alindiginda, yoneticilerin sezgilerine giivenmek yerine veriye dayali kararlar almay: tercih
etmeleri bu manzaray1 karsimiza gikarmaktadir. Verilerin 6nemini anlayan firmalar, rekabet avantajt
saglayacak verilerden deger elde etmek i¢in organizasyonel ve teknolojik yeteneklerini gelistirmeye
baslamiglardir. Fakat bir¢ok isletme buytk veri analitiginin rekabet avantajinin 6nemli bir kaynag:
oldugunun farkinda olsa da biyik verinin sunabilecegi firsatlardan tam olarak yararlanilmasini
giiclestiren bir dizi engel bulunmaktadir. Ozellikle davranissal ve organizasyonel sorunlar ya da
potansiyel faydalart anlamadaki kararsizlik nedeniyle buyik veri analitiginin uygulanmasi
gecikebilmektedir. Yapilan arastirmalar da buyik veri analitigi yoluyla isletme performansinin
gelistirilebilmesi i¢in Oncelikle bir dizi engelin (veya zorlugun) ustesinden gelinmesi gerektigini
vurgulamaktadirlar. Bu engelleri asmak icin s6z konusu engellerin belitlenmesi ve engeller
arasindaki karsilikli etkilesimlerin ortaya cikartilmasi buytik 6nem arz etmektedir. Cinkt engeller
arasindaki iligkilerin incelenmesi hangi engel ya da engellere oncelik verilmesi gerektiginin
belirlenmesini kolaylastiracaktir. Bu bilgiler 1siginda arastirmanin amact; buytk veri analitiginin
uygulanmasinin 6ntundeki engelleri belitflemek, bu engeller arasindaki iliskileri ortaya ¢tkarmak ve
bu engelleri etkileme ve bagimlilik seviyelerine gore gruplandirmaktir. Literatiir incelemesi ve
uzmanlardan alinan geri bildirimler ¢ercevesinde biiyiik veri analitiginin uygulanmasini zorlastiran
on dort engel belirlenmistir. Bu dogrultuda olusturulan anket, sektér ¢alisanlarina uygulanmustir.
Arastirmada ilk asamada Yorumlayict Yapisal Modelleme ve ikinci asamada ise MICMAC y6ntemi
kullanilarak bu engeller analiz edilmistir. Yorumlayict yapisal modelleme ile engeller arasindaki
iliskilerin beliflenmesi amaglanmaktadir. Béylece hangi engel ya da engellerin daha stratejik
konumda bulundugu tespit edilebilmektedir. MICMAC yo6ntemi ise engelleri bagimsiz faktorler,
bagiml faktorler, baglantili faktorler ve 6zerk faktorler olarak siniflandirmak icin kullanilmistir. Bu
sekilde biyiik veri analitiginin uygulanmasinda karsilasilan engellerin bagimlilik ve etkileme gtigleri
belirlenebilmektedir. Analizler sonucunda elde edilen bilgiler, isletmelerde biiyiik veri analitiginin
etkin bir sekilde kullanidabilmesi icin yoneticilerin uygun stratejiler olusturabilmesine yardimct
olabilecektir. Ayrica Turkiye’de buytk veri analitiginin uygulanmasini zorlastiran engellerin karsiliklt
etkilesimlerini arastiran ¢alisma sayisinin az olmasi da bu arastirmanin 6nemini artirmaktadir.

Anahtar Kelimeler: Biiytik veri, buytk veri analitigi, yorumlayict yapisal modelleme, MICMAC
yontemi
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Analysis of Barriers Encountered in the

Implementation of Big Data Analytics
Sibel Yildiz Cankaya!

Abstract

Big data refers to datasets that are difficult to sense, collect, manage, store, and analyze using
conventional information systems. The prevalence of the internet, recent developments in
information and communication technologies, and the ubiquity of electronic devices whose
numbers are constantly increasing lead to the accumulation of large amounts of data. Big data is
seen as the most important strategic resource of the 21st century, like gold and petroleum.
Considering workplace settings that are highly dynamic, this situation is observed as a result of the
decision-making processes of managers that are carried out based on data rather than intuition.
Firms that have understood the importance of data have started to improve their organizational
and technological capabilities to obtain value from data for competitive advantage. However,
although many firms are aware that big data analytics is a significant resource of competitive
advantage, there are some barriers to the complete utilization of opportunities that could be
provided by big data. The implementation of big data analytics may be delayed, especially due to
behavioral and organizational problems or indecisiveness in understanding potential utility.
Research has also emphasized that to improve firm performance through big data analytics, first, a
set of obstacles (or challenges) should be overcome. To overcome these obstacles, it is highly
important to identify these obstacles and uncover reciprocal interactions between them. This is
because the examination of relationships among obstacles will make it easier to determine which
obstacle, or obstacles, should have priority. In light of this information, the purpose of this study
is to identify obstacles to the implementation of big data analytics, reveal the relationships among
these obstacles, and group them based on their driving and dependence power. In light of the
literature review and feedback received from experts, fourteen obstacles that make the
implementation of big data analytics difficult are identified. A survey that is created accordingly is
administered to employees of the sector. In the study, these obstacles are analyzed by using
Interpretive Structural Modeling in the first step and the MICMAC method in the second step. In
Interpretive Structural Modeling, it is aimed to identify relationships among obstacles. This way, it
becomes possible to determine which obstacle, or obstacles, should be in a more strategic position.
The MICMAC method is used to categorize obstacles as driver factors, dependent factors, linkage
factors, and autonomous factors. Hence, the driving and dependence power of obstacles to the
implementation of big data analytics can be determined. The information that is obtained as a result
of the analyses will be helpful in the formation of suitable strategies by managers for the effective
utilization of big data analytics. Furthermore, the significance of this study is even higher
considering that the number of studies investigating the reciprocal interactions of obstacles to the
implementation of big data analytics in Turkey is low.

Keywords: Big data, big data analytics, interpretive structural modeling, MICMAC method
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Industry 4.0 and The Future of The Labor
Market

C. Erdem Hepaktan!, Deniz Simsek?

Abstract

After the introduction of computers and the Internet into our lives with the Third Industrial
Revolution, digital developments such as wireless networks, computing, cloud infrastructures, big
data technologies, artificial intelligence-enhanced robots, internet of things (IoT), and cyber-
physical systems (CPS) are a starting of new technological age. The Fourth Industrial Revolution,
known as Industry 4.0, will initiate a transformation in production models, as in many areas, with
its technological tools. The aforementioned components of Industry 4.0, cyber-physical systems
(CPS), Internet of Things (IoT), and cloud computing, artificial intelligence and robotic
technologies have transformed production and changed the nature of many businesses. This digital
transformation puts pressure on the labor market and the transformation of the labor factor and
stands before us as a multidimensional problem that needs to be resolved. While these technologies
increase competitiveness in terms of cost advantage and efficiency in production, they bring about
changes in the production structure. The technology mentioned in all areas of life is planned to
serve the "unmanned" mission. With unmanned transportation vehicles, unmanned educational
institutions, unmanned hospitals, unmanned factories and many others, human labor will be
replaced by artificial intelligence wonder robots, robotic arms and machines in daily life. The
perfect example of full automation, dark factories, robots with artificial intelligence technology,
robotic arms and machines that communicate with each other, seem to seriously shake the place
of labor in production. In this process, the following question comes to mind: Will the machines
that are expected to replace labor affect employment negatively or is it possible for labor to keep
up with this technological transformation? Considering the unmanned mission of technological
transformation, it means that this situation will negatively affect the employment of the labor factor
and technological unemployment will increase. However, the disadvantaged position of labor in an
environment with a high level of automation should be evaluated in terms of the characteristics of
the current labor market. The jobs of the future undergoing technological transformation require
more technological knowledge and human skills. Although technological developments leave
production to artificial intelligence, robots and smart machines, human intelligence is still needed
behind these technological wonders. In all production and service units built on full automation,
there will always be a need for technicians and engineers working in the background of the flawless
operation of that technology. Although this shows that unskilled labor force will lose the war
against technology, it shows that there is always hope for qualified labor force. In the study, the
current situation is revealed by making a literature study on the effect of technological
developments in the labor market, and the effects of this technological transformation on the labor
market are mentioned by giving information about the concept of industry 4.0 and its components.
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Possible changes in the labor market due to the intensive use of smart technologies in the
production of goods and services are also included.

Keyword: Industry 4.0, Technological Unemployment, Labor Market
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Dis Ticaret Islemlerinde Yeni Bir Coziim Olan
Blok Zinciri Teknolojisi Kullaniminin

Incelenmest
Erdem Ates!, Uzeyir Aydin?

Ozet

Bu arastirmanin amaci, dis ticaret islemlerinin daha stirdiiriilebilir ve etkin olmasinda yeni bir ¢6zim
Onerisi olarak karsimiza ¢itkan blok zincir teknolojisinin dis ticaret islemleri tizerindeki etkisini
incelemektir. Blok zincir teknolojisinin dis ticaret islemlerinin strdurilebilirligi ve etkinligi
noktasinda ne gibi potansiyellere sahip oldugunu anlamak, 6rnek uygulamalari gérmek, verimlilik
tzerine etkilerini arastirmak ve literattire katki saglamak diger amaclar olarak belirlenmistir. Bu amag
dogrultusunda sistematik literatiir taramast yontemi kullanilmustir. Tlgili veri tabanlarindan elde
edilen aragtirmalara gore analiz yapilmistir. Sistematik inceleme sonuglarina gore, blok zincir
teknolojisi dis ticaret islemleri i¢in 6nemli potansiyellere sahiptir. Blok zincir teknolojisi, dis ticaret
islemlerinde kaynaklarin ve zamanin etkin kullanilmasina, israfin azaltilmasina, islem maliyetlerinin
dusirilmesine, ulusal ve uluslararasi alanda finansal - mal - hizmet akislarinin hizli ve kolay bir
sekilde halledilmesine ve karbon emisyonlarinin azaltilmasina katki saglayarak, daha yiiksek daha
etkin tedarik zincirinin ve stirdtrtlebilir bir kurumsal performansin olugsmasina yol agmaktadir.
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Investigation of Blockchain Technology as a

New Solution in Foreign Trade Transactions
Erdem Ates!, Uzeyir Aydin?

Abstract

The aim of this research is to examine the effect of blockchain technology, which is a new solution
proposal for foreign trade transactions to be more sustainable and effective, on foreign trade
transactions. Understanding the potentials of blockchain technology in terms of sustainability and
effectiveness of foreign trade transactions, seeing sample applications, researching its effects on
productivity and contributing to the literature are determined as other purposes. For this purpose,
systematic literature review method was used. Analysis was made according to the researches
obtained from the relevant databases. According to the systematic review results, blockchain
technology has significant potential for foreign trade transactions. Blockchain technology
contributes to the effective use of resources and time in foreign trade transactions, reduction of
waste, reduction of transaction costs, fast and easy handling of financial- goods- service flows in
the national and international arena, and reduction of carbon emissions, resulting in a higher, more
efficient supply chain and leads to a sustainable corporate performance.

Keywords: Blockchain Technology, Efficiency, Foreign Trade Transactions
Jel Codes: O24, E42, 033

1 Aras.Gor. Dokuz Eyliil Universitesi, iktisadi ve Idari Bilimler Fakiiltesi, Iktisat Bolimi, erdem.ates@deu.edu.tr
ORCID: 0000-0003-1459-9555
2 Dog.Dr. Dokuz Eyliil Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Tktisat Bolimd, uzeyir.aydin@deu.edu.tr,
ORCID: 0000-0003-2777-6450

22




Izmir International Conference on Technology and Social e
Sciences Vg_:
IICTSS 2022
Online Conference iZMiR AKADEMI \@
17-19 August 2022 Izmir, TURKIYE DERNEGI

Cite
Haines, J. (2022, August 17-19). What Role Of Community-Based Participatory Research On Digital And
Social Inclusion Data Visualization Of Indigenons Knowledge Practices. IICTSS 2022: Izmir International
Conference on Technology and Social Sciences, Izmir, Tirkiye.

What Role Of Community-Based Participatory
Research On Digital And Social Inclusion
Data Visualization Of Indigenous Knowledge
Practices

Jelina Haines'

Abstract

Data visualization is focused on translating information into a visual context which is an effective
way to communicate information universally. This enables to actively conceptualize the data into
patterns, images, maps, models, or graphs, making the information more accessible for knowledge
users to understand and draw insights from. Furthermore, data visualization makes large files easier
to identify and analyze in a more straightforward form of a graphical framework and absorbs
information quickly while maintaining knowledge of users' interests.

With a multidisciplinary landscape of theories and analytical frameworks relating to interactive
visualization, this paper engages with issues concerning the role of community—based participatory
research on digital and social inclusion data visualization of Indigenous knowledge practices. The
synergy of Community-based participatory research (CBPR hereafter) has a strong application
record across various research disciplines and sectors, particularly in Indigenous health and social
sciences [1]. An imminent challenge in legitimizing CBPR in information science is minimizing
biases and misappropriation in translating and disseminating oral knowledge, which can be
achieved by shared dialogue in data gathering methods, knowledge transparency, and enhancing
the ethical process, which requires researchers to collaborate with the community involved
mutually [2].

In this case, oral knowledge embedded in the findings plays a crucial role in creating meaningful
and rich information for data visualization and stories' integrity and authenticity [3]. While obstacles
exist in presenting Indigenous knowledge, the findings geographically referenced oral stories and
communal practices as a source of symbolic knowledge that combines Storytellers' wisdom, the
law, culture, continuing connections to the land, and kinship. Recorded stories are transcribed,
manually coded and thematically analyzed. Thus, visualized data results emphasized the locality of
the Indigenous knowledge and the community's strong involvement in the research process that
makes up the topological information of local knowledge, such as Ngarrindjeri weaving and
storytelling.

Hence, the paper shows a repertoire of methodologies ensuring digital social inclusion of data
visualization is employed within a cultural context [4]. Overall, the paper contributes to existing
research by demonstrating how CBPR could be used parallel to Ngarrindjeri beliefs and traditions.
The research is influenced at the periphery of local and western knowledge, whereby continuous
negotiations and shared dialogue with the community involved are crucial to creating social
inclusivity and digitally preserving oral wisdom for prosperity [5].
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Improving Web Page Classification with two

Novel Approaches on Semi Supervised Learning
Havva Esin Unal' | Selma Ayse Ozel?

Abstract

The amount of information on the Web is increasing tremendously every second and most of this
information is in unlabelled form. There is always need for effective approaches to drive useful
information from this extensive amount of unlabelled data. In our study, two novel semi
supervised learning methods are proposed and the results of these methods are compared with the
Co-Training and the Iterative Cross-Training methods from the literature. In the first proposed
method (Incremental Parallel Training with Cross-Validation) the classifiers work in parallel and a
validation rule is applied in order to enlarge the labelled set. On the other hand, in the second
approach (Incremental Serial Training) three classifiers are combined and unlabeled examples are
serially used to form a labeled set. The experiments are done on nine binary classification datasets
which are publicly available WebKB, Banksearch, and the individually collected Conference
datasets. Statistical analysis of the results is performed by using SPSS. According to these analyses
it is observed that the performance of the two proposed methods are very high, especially the
Incremental Parallel Training with Cross-Validation method has the highest classification
performance among all methods.

Keywords: Semi-supervised learning, classification, data mining
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Optimal Capacitor Placement in Distribution
System Using Combined Loss Sensitivity Index

and Particle Swarm Optimization

Houria Salhi!, Fatima Zohra Cherrad?, Sabah Louarem?, Fatima Zohra Kebbab*,
Haddi Sebaa®, Hamou Nouri®

Abstract

Integration of shunt capacitor are widly used in the distribution system, to supply reactive power
and also it is considered one of the effective ways of reducing power system losses, enhancing
voltage profile and improve system capacity. The appropriate placement of capacitor is also
important to ensure that system power losses and total capacitor cost are minimal.

In this paper the proposed methodology uses Particle Swarm Optimization (PSO) algorithm and
loss sensitivity index to distinguish the optimal sizing and location respectively of capacitor in radial
distribution network to reduce total power losses and their cost and improve the voltage profile.

The effectiveness of the proposed method is demonstrated by the application on standard IEEE
85-bus radial standard distribution test system.

Keywords: Shunt capacitor, reactive power, Power Loss, Voltage Profile, capacitor cost, Particle
Swarm Optimization, loss sensitivity index, IEEE 85-Bus.
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Metaverse Muhasebesi
Mert Oncel!

Ozet

Aslinda bilim kurgu romanlarindan, dizi ve filmlerinden asina oldugumuz, belki de hi¢bir zaman
gerceklesmeyecegini dustindigimiiz sanal bir dinya fikri artk iyiden iyiye bizi cevrelemis
durumdadir. Guntimiizde 6zellikle arsa satislart ve sanal magazalar ile adindan stk¢a s6z ettiren
metaverse, her ne kadar tlkemizde ve dinyada saglam bir yasal diizenlemeden mahrum olsa da
gercek ve tiizel kisilerin ilgi odaginda bulunmaya devam etmektedir. Calismada metaverse temel
yonleriyle tanitildiktan sonra, bir tiizel kisi isletmenin orada yapabilecegi bazi ticari faaliyetler ve bu
faaliyetleri muhasebe kayitlarina ne sekilde yansitacagina dair bir projeksiyon olusturmaya
calisilacaktir.
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Metaverse Accounting
Mert Oncel!

Abstract

In fact, the idea of a virtual world, which we are familiar with from science fiction novels, TV seties
and movies, and which we thought would never happen, has now surrounded us thoroughly.
Metaverse, which is frequently mentioned with its land sales and virtual stores, continues to be in
the center of attention of real and legal persons, although it is deprived of a solid legal regulation
in our country and in the world. After introducing the metaverse with its basic aspects in the study,
some commercial activities that a legal entity can do there and how it will reflect these activities in
the accounting records will be tried to create a projection.

Keywords: Metaverse, virtual reality, blockchain, cryptoasset, accounting
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Global Capital and High Value-Added Products:

India and South Korea
Muhammet Damar!, Tathagata Dhar?, Jiban K. Pal’, Cagdas Cengiz*

Abstract

Informatics, knowledge-based development and development models have become privileged
targets for national economies. It is essential for all nations to develop their economies using
knowledge-based development models. NASDAQ (National Association of Securities Dealers
Automated Quotations), an international finance company headquartered in the United States,
experienced a six- to sevenfold increase in value in the early 2000s compared to the preceding
decade. Globalization began to encompass all countries by the end of the 1990s, particularly with
the advent of the Internet and other information technologies. Due to the influence of their
diasporas, the stability of their states' sector policies, the low cost of their labor force, and their
command of the English language, countries operating on the international stage, such as Israel,
India, and Ireland, have begun to attract their countries rapidly [1].

Companies of all sizes, which are expanding rapidly in the information industry, have begun to
direct the information industry as well as other industries. The market has become more
competitive, the source of capital has emerged as a significant issue for businesses, and the form
and direction of investment have begun to diversify. In addition, the rapidly growing number of
entrepreneurs in the I'T industry has made it difficult for companies to maintain their market share.
At this time, the significance of alternative financing methods has grown [9,10]. Angel investing, a
new type of investor, has grown in prominence during this time period [9,13]. Angel investors are
individuals who invest their own money in a business, either individually or as part of a group [14].
For instance, beginning in the 2000s, Israeli technology companies began to attract substantial
venture capital. Moreover, the activities of technology companies that are particularly successful in
their home countries in the United States and the trading of their shares on the NASDAQ have
created a positive momentum for these companies to receive even more investment and for the
development of national technology companies [1].

Increasing international capital continued to invest not only in the United States, but also in
numerous other regions of the globe. Countries desired to manage these capital and foreign
currency inflows as a matter of course. Prior to 1984, the Indian government, for instance, aimed
to gain the confidence of the hardware industry through its policies. Many multinational
corporations, including Cisco, IBM, Microsoft, General Electric, and Fujitsu, have invested in
India, particularly since the 1990s. In 2000, exports increased from 734 million dollars in 1996 to
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4 billion dollars. By 2012, the Indian market for information technology had reached a size of $100
billion [3]. During the relevant petiod, 100 companies which is in the Fortune 500 list companies outsoutce to
India [2]. With the influence of the diaspora, not only India but also Ireland attracted large
investments from the United States in this sector. Israel's NASDAQ expansion strategies, strong
funding support, and rapidly expanding software companies paved the way for multinational
corporations to invest in their country.

The Foreign Exchange Regulation Act (FERA) implemented on 1973, which imposed a 40 percent
cap on foreign ownership of Indian corporations. In the late 1970s, as a result, many foreign
corporations left India. During the 1980s, however, there was a reversal in policy stance, resulting
in a more open and constructive attitude towards liberalization of industrial and trade policies,
foreign direct investment, and international cooperation [4]. FERA, or the Foreign Exchange
Regulation Act, is a law that imposes stringent regulations on certain types of payments, foreign
exchange, and securities, as well as transactions that have an indirect impact on foreign exchange
exports and imports [5]. Particularly in the 2000s, small and medium-sized software companies
protested against the Foreign Exchange Regulation Act-FERA, which was enacted to control a
substantial amount of foreign currency coming from abroad [2].

There is also a gap in the literature regarding the concept of products with high added value. The
relationship between innovation, value-added, and development, as well as the definition of the
value-added product, are not adequately explained [6]. In addition, export and innovation-based
export practices are essential for producing these goods and competing in the global market [7].

Turkey occasionally announces action plans in this direction. The Ministry of Industry and
Technology's technology-oriented industry relocation program was published in the Official
Gazette in 2019 and put into effect [8]. The Organization for Economic Development and
Cooperation exports products on behalf of a country; based on the proportion of research and
development expenditures in the total added value, inputs, and the technology level of intermediate
products, it is categorized as high, medium-high, medium-low, and low technology [11], and
exporting high-tech products is valued in terms of demonstrating a sustainable competitive
performance on global markets [11,12].

Investments of international capitals in products with high added value, money flows, and their
effects on national economies are systematically examined in this study. Their success in producing
high value-added products for countries such as India and South Korea is considered worthy of
research by researchers and companies operating in the sector. At this point, all nations can develop
national strategies for the high income that can be obtained from these products and formulate
policies. The study evaluates the concept of high value-added products in all of its dimensions, as
well as the concept of international capital and the structure of the NASDAQ. Examining the
relevant literature reveals that the studies are primarily concerned with attracting international
capital to countries and the strategies to be implemented at this stage. At this point in the study,
with the evaluation of the subject within the context of potential risks and examples,
recommendations are made for researchers, policymakers, and policymakers, and the subject is
evaluated comprehensively.

Keywords: High value-added products, software industry, risk, investment, international capital,
India, South Korea.
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~ Endustri 4.0 ve Karanlik Fabrikalari Yaratan
Ileri Teknolojik Gelismelerin Uluslararasi Politik
Duzene Etkileri

Erdi Kutlu!

Ozet

Tleri teknolojik gelismelerin etkisiyle cok hizh degisen kiiresel tiretim diizeni ekonomi basta olmak
lizere yeni siyasal ve sosyal gerceklikler yaratmaktadir. Inovatif ve yaratici gelismeler bireyler,
sirketler ve devletler arasindaki rekabet kosullarint degistirmektedir. Teknolojik gelisim paralelinde
giic olgusu yeniden tanimlanmaktadir. Uretim teknolojisinin giiniimiizdeki gelismis boyutuna
karsilik gelen Endustri 4.0 ve onun 6tesine gecen karanlik fabrika teknolojisine sahiplik durumu
devletler basta olmak tizere aktorlere siyasi, iktisadi ve askeri ciddi avantajlar yaratma firsatt
sunmaktadir. Karanlk fabrikalarda insansiz ve tam otomasyonu igeren dusitk maliyetli Gretim,
uluslararasi iktisadi ve ticari rekabette devletlerin giiciinii artirarak kiresel giic dengesini degistirme
ve bagimlilik iliskilerinin yeniden belitlenebilecegi yeni bir siyasi dizen yaratma ihtimali
barindirmaktadir. ABD, Japonya, Almanya, Fransa ve Birlesik Krallik gibi gelismis tilkeler karanlik
fabrika tretim modeline gecis noktasinda ilk hamleleri yapan aktorlerdir. Gliney Kore ve Cin gibi
yukselen ekonomiler ise 1990’lardan giintimiize hizli sanayilesme ve yiiksek buyimeyi iceren tGretim
potansiyellerinin varliginda karanhk fabrikalarin gerek duydugu gelismis sanayi yatirimlarin
hizlandirmaktadir. Bu acidan degerlendirildiginde kuresel diizenin ana aktorleri konumundaki
devletler modern zamanin en ileri teknoloji yogun uretim bigimini gelistirdikleri 6lg¢tde kuresel
arenada gu¢ ve sOz sahibi olabileceklerdir.

Anahtar Kelimeler: Endustri 4.0, Gi¢ Dengesi, Tleri Teknoloji, Karanlik Fabrikalar, Uluslararast
Politika.
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Effects of Industry 4.0 and the Advanced
Technological Developments Creating Dark

Factories on International Political Order
Erdi Kutlu!

Ozet

The fast transformation of global production order by the impact of advanced technological
developments creates new political and social realities, mainly the economy. Innovative and creative
developments change the conditions of competition amongst the individuals, companies and states.
In parallel with the technological developments, the power phenomenon is redefined. Industry 4.0,
which cotresponds to the today's advanced dimension of production technology, and the dark
factory technology that goes beyond it offers the opportunity to create serious political, economic
and military advantages to the actors, mainly the states. Low-cost production which includes
unmanned and full automation in the dark factories, has the possibility of changing the balance of
power globally by increasing the power of states in international economic and commercial
competition and creating a new political order in which dependency relations can be redefined.
Developed countries such as the USA, Japan, Germany, France and the United Kingdom are the
actors that make the first moves at the point of transition to the dark factory production model.
On the other hand, emerging economies such as South Korea and China accelerate the advanced
industry investments required by dark factories in the presence of their own production potentials
that include rapid industrialization and high growth since the 1990s. From this point of view, states
which are the main actors of the global order, will be able to have power and influence in the global
arena to the extent that they develop the most advanced technology-intensive mode of production.

Keywords: Advanced Technology, Balance of Power, Industry 4.0, International Politics, Lights
Out Factories
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The Combined Evaluation of Biometric Data
Collection Technique and Sensory Analysis of
Food Products: A New Proposal for
Interdisciplinary Field Studies

Mustafa Seckin Aydin' , Alican Tascioglu? , Behi¢c Alp Aytekin’

Abstract

Sensory analysis process of food products; It is evaluated together with four different sensory
approaches: scoring scale, category scale, graphic value scales and hedonic scales. At this point, the
characteristics of the foods such as smell, taste, texture and appearance are examined by the
participants of the research and they are expected to make sensory evaluations. It is known that in
this and similar field research processes, differences that may negatively affect the research, such
as bias towards data or proneness to random actions, can occur at both the researcher and
participant level. Our study aims to include biometric data collection techniques in sensory analysis
processes in foods with an interdisciplinary approach, in order to eliminate the possibility of
consistency in the responses given in studies such as sensory food analysis and the shift of the data
set. In this context, it proposes to introduce the biometric data harvesting technique, which is
compiled with the mixed method, into the research field. Thus, during the sensory analysis of
foods, both the subjective sensory responses of the participants can be detected and data can be
collected simultaneously from biometric stimuli connected to the autonomic nervous system.
During the sensory analysis of foods, the primary goal is eye tracking and autonomous biometric
data collection with electrodermal data technique. With the pilot field approaches to be realized, it
is aimed to establish sensory analysis fields for food products, including biometric data techniques,
in the future. Thus, it is expected that pioneering steps will be taken in order to conduct researches
involving interdisciplinary large data sets.

Keywords: Sensory Analysis of Food, Biometric Data Collection, Electrodermal Activity, Eye
Tracking
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Using a Frequency Method to Detection Faults
of Ball Bearing in Wind Systems

Fatima Zohta Cherrad' , Houria Salhi* , Chaabane Djabali’, Abdenour Soualhi?,

Hamou Nouri®
Abstract

Wind turbines are generally used in a more severe environment and therefore have relatively higher
failure rates than those used in conventional electric power plants such as gas, steam, and hydro
turbines. Consequently, the statistics of the failures likely to ester the wind turbines should be
studied by taking into account two criteria, their frequencies and their downtimes caused, in order
to deduce the failures to take priority into account in a context of predictive maintenance. However,
access to these statistics is not always authorized by the manufacturer and it is completely
understandable.

The Wind turbines experience mechanical vibrations and electrical fluctuations that are not
completely damped. The speed of the air flow around the wind turbine causes the minimization of
the reliability of the various mechanical parts. The main failure modes in the different mechanical
parts, for example the bearing, the speed-increasing electric motor, the blade, etc.

Among the big problems in wind power systems are faults in the bearings. A bearing is a mechanical
element which is interposed between two parts of a machine, one of which is rotating, and the
other is fixed.

The various defects that can be seen on the bearings are manifested by the appearance of periodic
shocks at specific frequencies. To make an effective prognosis from a certain spectrum, it is
therefore possible to use a certain number of characteristic frequencies or fault frequencies.

Localized faults in a rolling element bearing may occur in the outer race, the inner race, the cage,
or a rolling element. High frequency resonances between the bearing and the response transducer
are excited when the rolling elements strike a local fault on the outer or inner race, or a fault on a
rolling element strikes the outer or inner race.

Keywords: Wind system, Wind speed, Faults in the bearings, Frequency, Vibration method
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How do Al and VR Technologies Reshape

Influencer Marketing?
Go6zde Baycur' , Mine Yurdagel®

Abstract

While digital technology accompanies and supports its users more and more each day, it leaks into
their lives in very different ways as well. For example, people can experience public performances,
where the performers do not actually be there but attend with a virtual form of themselves. The
aim of this study is to posit such an instance where the virtual form of a person replaces the real-
life version of herself in a consumption setting. In specific, a case is considered where a social
media influencer utilizes her virtual form to interact with her followers for paid partnership
purposes. Whereas literature discusses virtual influencers, created as a separate persona, studies on
the virtual form of a real influencer are missing,.

In order to provide an insight into this realm, the study realizes a literature review in influencer
marketing literature. Then the insights of this literature stream are combined with the
understandings stated by the artificial intelligence adoption literature.

The rise of user-generated content on the web which includes product reviews, recommendations,
and complaints has encouraged marketers to shift their attention from traditional to social media.
Social media users who create content about consumption experiences have started to influence
the attitude toward the brand, emotions, and purchase intention of other users to whom they
communicate on social network sites (SNSs) [1]. Some content creators in SNSs had a stronger
influence compared to other users as a result of their credibility, expertise, attractiveness, or
charisma [2], [3]. The shift from traditional marketing communication channels to social media
influencers started a new era in marketing, called “influencer marketing” [4], [5]. Virtual influencers,
computer-generated fictional characters on social media who have human-like features, is a rising
but understudied area of influencer marketing. The pandemic has accelerated the popularity of
virtual influencers as they are not affected by health concerns or lockdowns as opposed to their
human counterparts.

Artificial intelligence (AI) adoption literature in general states that when a virtual advisor is
challenged against a human advisor, human advisors are trusted more [6], [7], [8]. People are
expected to react to a virtual influencer with the general negative bias held against Al advisors [9].
This negative bias shall strengthen in social media recommendations, where mostly subjective
domains are covered [10]. In terms of interaction, the virtual influencer would lack the capability
to explain the recommendation logic [11]. Attractiveness is also a problem as anthropomorphism
can cause eeriness [12]. However, reflecting the already acknowledged attributes of a real influencer
to her virtual form can mitigate the disadvantages.
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The study provides a framework to compare a virtual influencer created as a computer-generated
copy both to the real-life influencer and to a virtual influencer created as a separate persona. As the
domain is very new, the subject is stated in terms of propositions. The methodology of the study
is qualitative and in-depth interviews will be designed and used for data collection in order to test
the propositions. Further study suggestions and practical implications will also be shared.

This study is expected to make a valuable theoretical contribution to the rising virtual influencers
research stream. Furthermore, the study will also provide practical contributions for brands that
would like to implement Al and virtual reality (VR) technologies in their influencer marketing
communications.

Keywords: Artificial intelligence, influencer marketing, virtual influencers, social media
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Coklu Evrenlerde Birlikte Calisabilirligin Imkana:
‘Metaverse’ mu, ‘Metaverse’ler mi?

Can Cengiz'
Ozet

Ag teknolojisinin (network technology) hayatimizin her alaninda etkisini hissettirdigi glintimiizde
en belirleyici araglardan biri kuskusuz internettir. Aglarin agi olarak da tanimlanan internet,
beraberinde bir¢ok yeni sosyal ve dijital etkilesim alanini da getirmistir. Blockchain teknolojisinin
yant sira metaverse de, gelecegin yasam alani olacagi yontindeki distincelerin esliginde hayatimiza
girmistir. Metaverse, fiziksel ve sanal dinyamiz arasindaki sinirlart bulaniklagtirmaya devam
ederken, markalar, topluluklar, proje sahipleri ve girisimciler, daha gercekei bir sanal dinyanin
tasarimi ile ilgilenmekteditler.

Diger taraftan ‘metaverse’ olgusunun gelisiminin 6niinde bir¢ok engel de bulunmaktadir. Nitekim
‘birlikte galisabilirlik’ (Interoperability) eksikligi en buytk engellerden biri olarak karsimiza
ctkmaktadir. Ozellikle tek bir avatarin ya da sanal kimligin ve finansal ara¢ ya da varliklarin es
zamanlt olarak farkli platformlarda kolaylikla kullanilabilmesi hentiz istenen verimlilikte
saglanamamaktadir. Birbiriyle etkilesime giremeyen cok sayida metaverse platformunun varligi,
kullanicilarin birden ¢ok sanal diinyada 6zgiirce gezinmelerine izin vermek yerine, etkilesimi belirli
bir projeyle sinirlandirmaktadir. Metaverse, gindelik hayat pratiklerinin aynast olma iddiasini
tasirken gercek diinyamizda deneyimledigimiz ortaklik ve birlikte calisabilirlik tecriibesi, sanal
alanda hentz yeterli seviyede gerceklesmemistir [1]. Birlikte ¢alisabilirlik veya “tek metaverse”
tzerine calisma ve projeler ertelendikge, i¢cinde bulundugumuz ¢agin bir ‘coklu-metaverse(ler’) hatta
proto-metaverse donemi olduguna iliskin gorusler agirlik kazanmaktadir [2]. Konu ile ilgili
akademik calismalarin nicelik olarak heniiz yetersiz olmast da bir baska sorun alanidir. Metaverse
ile ilgili akademik birikim incelendiginde, alanda ‘birlikte calisabilirlik” olgusu tzerine son derece
kisitlt sayida ¢alisma bulundugu gézlemlenmektedir. ﬂgﬂi analiz ve arastirmalarin, daha ¢ok, alanda
faaliyet gosteren uzman ya da proje temsilcileri tarafindan ele alindigr anlasidmaktadir. Calismamiz
akademik ve akademi-dis1 literatiiriin farklt metaverse mecralarinin birlikte galisabilirligi sorununu
hangi baglamlarda ele aldig1 Gizerine odaklanacaktir.

Calismamiz metaverse ortaminda birlikte ¢alisabilirlik olgusunun kavramsal bir degerlendirmesini
ve mevcut literatiiriin analizini icermektedir. Bu kapsamda uluslarararas: literatiirde, baghginda
metaverse kelimesi bulunan makalelerde ‘birlikte ¢alisabilirlik (Interoperability)’ anahtar kelimesinin
hangi oranda ve hangi diger temalar esliginde ele alindigt igerik analizi ile degerlendirilecektir.
Derlenen veriler esliginde konu ile ilgili bir kavram haritasina ulaslacaktir. Calismamiz alanda var
olan yetersizlige dikkat cekmeyi ve 6zellikle Ttrkge literatiirde ortaya konulacak gelecek ¢alismalar
icin bir yol haritasi 6nermeyi amaclamaktadir.

Anahtar Kelimeler: Birlikte calisabilirlik, metaverse, proto-metaverse, ¢oklu evrenler-
‘metaverse’ler
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Tiirkiye’deki Isletmelerin Dijital Olgunlugu*
Filiz Gurdet!

Ozet

"Dijital dontsim" terimi tiim toplum tzerinde temel etkileri olan internete dayali yeni teknolojilerin
gelismesi sonucunda biutiin is diinyasindaki temel degisimi anlatmaktadir. Dijitallesme ve dijital
dontisim gintimiizde her isletme igin acil bir eylem ihtiyact yaratir. Pazarda var olabilmek icin
isletmeler dijital dontstimii uygulamali ve belli bir dijital olgunluga erismelidir. Bir isletmenin dijital
olgunluk diizeyi, dijital déntisim strecinde ne kadar ilerledigini gosterir. Riski 6ngdéremeyen, riski
ongorerek harekete gegmeyen, dogru rotayt belirlemeyen isletmeler, birkag yil gibi kisa bir stire
zarfinda pazarda varliklarint stirdiiremeyecek duruma geleceklerdir. Dijital olgunluk seviyesinin tepe
noktasinda olan “dijital profesyoneller” ise sektor ortalamasindan yiizde 26 daha ytksek karliik
elde edecektir [1]. Yiksek karlilik icin dijital doniisim kaginilmazdir. Dijital dontisim sistematik
sekilde ele alinmast gereken bir siirectir. Isletmelerin dijitallesme siirecini sistemli bir sekilde ele
alabilmeleri icin oncelikle mevcut dijital olgunluk seviyelerini bilmeleri ve pazardaki rakipleriyle
karsilastirabilmeleri gerekmektedir.

Bu ¢alisma ile cevabi aranan sorular soyledir: 1. “Turkiye’de faaliyet gosteren isletmelerin dijital
olgunluk seviyeleri nedir?” 2. “Tturkiye’de faaliyet gdsteren isletmelerin olgunluk seviyelerine gére
alinmast gereken Onlemler nelerdir?” Tlgili sorulara cevap verebilmek {izere calisma kapsaminda
2021 yilinda Turkiye’de gesitli sektorlerde faaliyet gosteren farklt buytklikteki 370 isletmenin dijital
olgunlugunu tespit etmek icin isletmelerin karar verici pozisyonunda ¢alisanlarina anket arastirma
metodu uygulanmustir. Isletmeler is modelleri, strateji, organizasyon, kiiltiir, enformasyon ve
iletisim teknolojileri, misteri deneyimi, erisim kanallari, lojistik 4.0, endistri 4.0, yonetim, yenilik
olmak tzere toplam 11 is alanina iliskin 38 soruya cevap vermislerdir. Bu anket arastirmasi
sonucunda anketi cevaplayan isletmelerin her birinin dijital olgunluk seviyeleri tespit edilmistir.
Isletmeler en yiiksek dijital olgunluk seviyesinden baslamak tizere sirastyla “dijital sampiyon”, “yatay
ortak (isbitlikei)”, “dikey entegrator/ortak” ve “dijital acemi” olmak tizere 4 farkl dijital olgunluk
seviyesine sinuflandirdmistir.  Dijital acemilerin  veri  kullanim  seviyesi dusikken, dikey
entegratorlerde veri kullanim seviyesi artis gostermektedir. Yatay isbitlikciler ortaklarinin verilerini
kullanirken, dijital sampiyonlarin veri ve analitik kullanimi streklidir. Her bir dijital olgunluk
seviyesine gore isletmelere etkin dijital dontisim 6nlem segenekleri sunulmustur.

Bu ¢alisma kapsaminda Avrupa Dijital Rekabet Edebilirlik Merkezi'nin (European Center for
Digital Competitiveness) 2021 yili " Digital Riser Report"una benzer bir sonu¢ beklenmektedir. Bu
rapora gore Turkiye en buytk sanayilesmis ve gelismekte olan tlkeler arasinda 19. siradan 5. siraya
yukselmistir [2]. Bu calismada da 370 isletmenin verilerine gore Turkiye’de faaliyet gsteren bu
isletmelerin yaklasik olarak yarist dijital olgunluk seviyesinin “dijital sampiyon”u ve geriye kalanlarin
neredeyse tamamu dijital olgunluk seviyesinin “yatay ortak’1 seviyesindedir. Yok denecek kadar az
oranda isletme “dikey entegrator” veya “dijital acemilik” seviyesindedir.

* Turkiye’deki isletmelerin 6zellikle satis ve pazarlama alanindaki dijital olgunluk seviyelerini 6l¢mek tzerine bir
aragtirma.
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Yolsuzluk ve Ekonomik Biiyiime Iliskisi

Selim Sanlisoy ! , Gokhan Ersoy?
Ozet

Yolsuzlugun ekonomik performans tizerindeki etkisi konusunda gelistirilen literattr incelendiginde,
teorik olarak bir goris birliginin olmadigt géze ¢arpmaktadir. Bu calisma yolsuzlugun ekonomik
performans tzerindeki etki mekanizmasindaki bu goriis ayriligindan ortaya ¢tkmistir. 2003 — 2020
donemi verileriyle gerceklestirilen ¢alismada, degiskenler arasindaki nedensellik iligkisinin
belirlenmesi i¢in Dumitrescu-Hurlin (2012) panel nedensellik testi yapimustir. Elde edilen sonuca
gore yolsuzluk ve ekonomik biiyiime arasinda ¢ift yonli nedensellik iliskisinin oldugu saptanmustir.

Her iki model de Uygulanabilir Genellestirilmis En Kigik Kareler (FGLS) yontemi ile
tahminlenmistir.
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The Relationship Between Corruption and

Economic Growth
Selim Sanlisoy ' , Gokhan Ersoy?

Abstract

When the literature on the impact of corruption on economic performance is examined, it is
noteworthy that there is no theoretical consensus. This study emerged from this disagreement on
the mechanism of corruption's influence on economic performance. Dumitrescu-Hurlin (2012)
panel causality test was used to determine the causality relationship between the variables in the
study conducted with the data of the 2003 — 2020 period. According to the results obtained, it was
determined that there is a bidirectional causality relationship between corruption and economic
growth. Both models were estimated by using the Feasible Generalized Least Squares (FGLS)
method. Autocorrelation and heteroskedasticty problems were resolved with the FGLS estimation
method.

Keywords: Corruption, economic growth, Dmitrescu-Hurlin panel causality test
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Endonezya Ekonomisinde Hollanda Hastaligina
Yonelik Dogrusal Olmayan Bir Yaklasim

Selim Sanlisoy !, Sevim Nurbanu Yildiz?
Ozet

Palm yagy, grdadan kimya sanayi ve enerji sektoriine kadar birgok alanda ihtiya¢ duyulan 6nemli bir
hammadde olarak karsimiza ¢ikmaktadir. Endonezya, dinyadaki en buytk palm yag: tireticisidir ve
bu triini yurticinde ve yurtdisinda pazarlamak icin biiytik bir potansiyele sahiptir. Genis bir Giretim
kapasitesi ile birlikte, bu triintin ihracatindan kazanilan gelirin etkin bir sekilde kullanilamamasi
ekonomik biiytime orani tizerinde olumsuz etki yaratabilmektedir. Bu husus literatiirde Hollanda
Hastaligi olarak adlandirilmaktadir. Bu kapsamda calismada 2000:Q1-2021:Q4 doénemi igin
Endonazya’da Hollanda Hastaligi’nin gegerliligini asimetrik olarak incelenmesi amaglanmaktadir.
Shin vd. (2014) tarafindan Onerilen dogrusal olmayan gecikmesi dagitilmis otoregresif sinir testi
modelinin (NARDL) kullanildigr calismadan elde edilen sonuglara gére, Endonezya ekonomisinde
Hollanda Hastalig’nin gegerli oldugu ifade edilebilir.
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A Nonlinear Approach for Dutch Disease in
Indonesia Economy: A Case of Palm Oil

Selim Sanlisoy !, Sevim Nurbanu Yildiz?
Abstract

Palm oil emerges as an important raw material needed in many fields from food to chemical
industry and energy sector. Indonesia is the largest palm oil producer in the world and has great
potential to market this domestically and internationally. With a huge production capacity, the
inability to effectively use income obtained from export of this product may have an adverse effect
on the economic growth rate. This issue is called Dutch Disease in the literature. In the study, it is
purposed for the validity of Dutch Disease to be investigated asymmetrically in Indonesia during
the period of 2000:Q1-2021:Q4. Using the non-linear autoregressive distributed lag bound test
model (NARDL) purposed by Shin et al. (2014), it is found that the positive shocks to palm oil
price have a positve impact on real efective exchange rate. The findings indicate that Dutch Disease
hypothesis is valid in Indonesia.

Keywords: Indonesia, Dutch Disease, palm oil price, real efective exchange rate
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Where Are Women in Digital Entrepreneurship?

Selda Limon!
Abstract

Digital entrepreneurship, which is defined as the reflection of technological developments on
entrepreneurship, has quickly become a popular concept in recent years.Digital entrepreneurship,
where digital technologies such as social media, mobile internet, big data analytics and cloud
technologies are used as tools to create commercial opportunities, disseminate information and
cooperate with customers and partners, has an important place in contributing to economic
growth, employment opportunities and innovation. Digital entrepreneurship, which creates
changes in many fields and brings with it current concepts and practices, has also affected women's
entreprencurship. In this context, it can be said that the literature on women's entrepreneurship is
developing rapidly and points out the difficulties women face while starting and running a business,
especially focusing on access to information, finance and networks. Surprisingly, little is known
about the guiding role of digital technologies in women's entrepreneurship. There is still a research
gap on how digital technologies are shaping entrepreneurial ecosystems and how to create and do
jobs in the digital age. New digital paradigms have changed the way people work and interact,
transforming the way they do business. The gender perspective has been neglect ed when research
analyzes the role digital technologies play in entrepreneurial ecosystems. Overall, women
entrepreneurs are in the minority compared to men, but there are significant differences between
countries. Starting a digital venture alongside entrepreneurial activity in a male-dominated
environment requires extra effort for women. In this context, in this study, it has been investigated
whether and to what extent new digital technologies provide opportunities for women to create
and carry out new entrepreneurship areas. For this purpose, it is aimed to expand the understanding
of whether and how women entrepreneurs use new digital technologies in creating and running
new ventures. In the study, it is aimed to reveal the emergence and development of digital
entrepreneurship in women, and the characteristic features of digital entrepreneurship that differ
from traditional entrepreneurship. In addition, current examples of successful female digital
entrepreneurs from the world and Turkey are presented. In this study with exploratory research
technique, scanning method was used to obtain data/examples. Considering that digital
entrepreneurship has started to become widespread in Turkey in the last two decades, the scans
start in 2010. Since gender-based barriers to entrepreneurship negatively affect a country's
sustainable competitive advantage and productivity, it is important to provide up-to-date
information on digitalization and the interaction between women entrepreneurs.

Keywords: Entreprencurship, Digital Entreprencurship, Women's Entreprencurship, Gender
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Readiness For Online Learning: The Case of
Pre-Service English Language Teachers

Serpil Ugar!
Abstract

During Covid-19 pandemic, a new learning system was required by the government in Turkish
universities shifting from face-to-face learning into online learning. Online learning is defined by
Bakia et al. [1] as “Online learning refers to instructional environments supported by the Internet.
Online learning comprises a wide variety of programs that use the Internet within and beyond
school walls to provide access to instructional materials as well as facilitate interaction among
teachers and students.” The advantages of online learning for English language teaching
departments depend on certain variables which have an effect on the quality of online learning.
One of the variables has been readiness levels for online learning. The purpose of this study is to
investigate online learning readiness levels of undergraduate students at Tokat Gaziosmanpasa
University. The sample of this study consists of 75 pre-service teachers at English Language
Teaching (ELT) department at Tokat Gaziosmanpasa University in the academic year 2021-2022.
This study is conducted using survey research design; a Likert scale questionnaire “Online Learning
Readiness Scale” in order to collect data on readiness levels towards online Learning. The overall
results have shown that although over the half of the participants have high level of motivation
for learning and online communication self-efficacy dimensions for online learning, their readiness
levels differs in other dimensions such as computer / internet self-efficacy, learner control and self-
directed learning. Moreover, gender and grade variables do not have a statistically significant
differences on each dimensions of readiness level of students. In the light of the findings, some
practical suggestions are discussed in detail.

Key Words: Online learning, readiness levels, distance education, pre-service teachers
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The Impact of Cooperative Learning on Student

Performance
Abdulkadir Turgay'

Abstract

It is obvious that in order for an ideal learning to take place, it is essential that the student and the
teacher prepare for and are actively part of the learning process. In particular, if students have prior
knowledge of the subject(s) to be covered in class, it will be easier for them to listen to, engage in,
and benefit from, the lesson. However, unfortunately, students do not always show a willingness
to prepare for the weekly lesson topics to be discussed in class every week. If so, this might even
negatively impact their in-class communication and engagement with the lesson.

For that reason, the researcher decided to build his weekly lessons upon the principles of
cooperative learning. Accordingly, weekly lesson topics were allocated to a group of 4-5 students
so that the students would prepare for and present their topics in the form of group presentations
during each of 14 weeks. During weekly presentations, each group member was tasked to give a
five-minute individual presentation twice, one before and one after the mid-term exam. Student
presentations preceded teacher presentations every week, which intrinsically led to increased
cooperation and communication among both students and the teacher as well as heightened in-
group and in-class interaction and more meaningful engagement during presentations. It also
enabled the students to learn more about the very course called “human relations and
communication” through pre-readings about the weekly topics and preparations for their weekly
presentations. Finally, it did make a significant contribution to the development of their own
presentation skills, a skill that they all would need to develop / improve for a more successful
personal and professional life in the future.

Also, there was an added incentive for the students that this cooperative learning offered. Once a
weekly presentation was over, the group in charge was expected to prepare and email a total of five
(5) questions related to their overall presentation. The questions prepared by the students were
taken into consideration by the lecturer in such a way that they would constitute approximately
40% of questions on the midterm and final examinations, the two main evaluation tools employed
to assess student performance over the course of a semester. This meant that the students had a
say in their self-evaluation, actively contributing to their overall performance evaluation.

At the end of the semester, the students were asked via email to answer a nine-question survey to
gauge the outputs, the impact, of this collaborative learning (group presentations). An analysis of
the survey questions unveiled that 80% of the female students and 100% of the male students
found the cooperative learning method used successful.

Keywords:  Cooperative learning, Student performance, Self-evaluation, Human Rights and
Communication, Presentation Skills
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Decision Tree Based Toxicity Identification of
Metal and Metal Oxide Nanoparticles

Sema Demirci Uzun'! , Aytug Onan? , Vahide Bulut®
Abstract

Inorganic nanomaterials have been increasing attraction of science and technology research since
their discovery. Due to their unique physical and chemical properties and ease of their synthesis,
they have great potential on many application areas including energy, electronics, photonics,
biomedical devices, sensing and biosensing [1-3]. The use of the inorganic nanoparticles (NPs) in
biomedical applications has tremendous importance for last two decades especially in non-invasive
and long-term imaging of detection and treatment of many diseases such as cancer, infectious
diseases etc.[4]. However, controlling the cytotoxicity effect of the inorganic NPs is an unresolved
issue in non-invasive bioimaging studies. Currently, there are still many obstacles to solve this issue.
Furthermore, the common experiments reported in literature are mostly based on cultured cells,
yet these processes are time consuming and costly. In order to reduce these costs, the cytotoxicity
prediction of the inorganic NPs using machine-learning (ML) method can provide an alternative
approach. ML that is a subset of an artificial intelligence [5-6] has used to reduce the human work.
ML provides algorithms that are more efficient when subject to relevant data than giving
instructions [7]. Decision trees (DT) is one of the most popular method for both classification and
regression in ML. In this method, any path starts from the root and continues until it reaches a
Boolean outcome at the leaf node [8-11]. In this study, the cytotoxicity prediction of the inorganic
NPs is studied based on DT algorithms including Fine trees, Medium trees, Coarse trees, Boosted
and Bagged trees methods. The results related to the dataset in [12] are given in Table 1:

Table 1: Regression results according to the DT algorithms

Method RMSE R-Squared MSE

Fine Tree 0.23305 0.56 0.054313
Medium Tree 0.24643 0.51 0.060727
Coarse Tree 0.2415 0.53 0.058325
Boosted Trees 0.1932 0.70 0.037328
Bagged Trees 0.19032 0.71 0.036221

As seen in Table 1, Bagged trees method is the best method in terms of mean absolute error
(RMSE= 0.19032), mean square error (MSE=0.036221), and R-squared measure (R-squared=0.71)
among all the configurations.

Keywords: Nanomaterials, toxicity, OCHEM, machine-learning.
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Iklim Krizi Ile Miicadelede Teknolojinin Onemi

Aydanur Gacener Atis!, Duygu Olger?

Ozet

Kiiresel iklim degisikligi son yillarda diinyanin en ¢ok tartistigt sorunlarindan biridir. Tklim, glinesten
yanstyan isinlardan, atmosferi olusturan karbondioksit, metan, gibi gazlarin (sera gazlari)
yeryuzinden yanstyan giines 1sinlarini tutamamasina baglt olarak ortaya c¢ikan sicaklik artisindan
(sera gaz1 etkisi), bitki ve orman Ortisinde artan kayiplardan, fosil enerji kaynaklarinin
kullanimindan etkilenmektedir. Tklim degisikliginin etkilerini sadece sicaklik artist ve buna bagh
gelismeler kapsaminda degerlendirmek oldukea sig bir yaklasimdir. Bunun yant sira bu degisiklige
bagli olarak ortaya ¢tkan dogal afetlerin sikligt ve yogunlugundaki artis, buzullarin erimesine baglt
deniz seviyesindeki yikselmeler, yerytizu sekilleri, toprak ve bitki ortist, yuzey ve yeralti sulari,
akarsu ve gollerdeki degisimler, hava kalitesi ve oksijen duzeyindeki azalmaya bagli olarak meydana
gelen hayati riskler ile ekosistemin genelinde biyolojik cesitlilige iliskin artan riskler gibi bir¢ok
etkiden soz edilebilir.

Hikiimetler arast Tklim Degisikligi Paneli'nin (IPCC) Tklim Degisikliginin Fiziksel Bilim Temeli
Raporuna (2013) gore, kiiresel iklimdeki 1sitnma kesindir ve 1950’1 yillardan beri iklimde gbzlenen
degisikliklerin ¢ogu son bin yillik d6neme kadar daha 6nce hi¢ goriilmemis diizeydedir. Gegen otuz
yilin her on yili, yerytiziinde 1850°den beri kaydedilen kiiresel yiizey sicakliklarinin tim on yillik
dénemlerden daha sicak ger¢eklesmistir. Ayrica Gronland ve Antarktika buz kalkanlari gegen yirmi
yillikk dénemde kiiresel 6lgekte ciddi oranda kiiciilmus; on dokuzuncu yuzyil ortasindan beri
g6zlenmis olan deniz diizeyi yitkselmesinin hizi, 6nceki iki bin yillik donemdeki ortalama yitkselme
oranindan daha buytk gerceklesmistir.

Tum bu strecin tersine gevrilebilmesi i¢in Oncelikle sorunlarin tespit edilmesi ve Sl¢imlenmesi
gerekir. Bu acidan mevcut teknolojik yapi, nesnelerin interneti, yeryiizii gézlem uydulari, bulut
bilisim teknolojileri, yapay zeka gibi ylizyilin alt yap1 teknolojileri ile kapsamli verilerin elde edilmesi
ve bunlarin analizi mumkin olacaktir. Bu siire¢ ayni zamanda kiiresel iklim degisikligi ile
miucadeleye buytk katki saglarken, ekonomik kazanimlar elde edilmesini de saglayacaktir. Bu
calismada, iklim degisikliginin kavramsal ve kuramsal boyutu ele alinarak, iklim degisikliginin
kapsami, nedenleri incelenecektir. Kiresel iklim krizi ile miicadelede kullanilan ve potansiyeli olan
teknolojik alt yapilara ve 6rneklere yer verilerek, bu ¢oziimlerin etkinligi tartistlacaktir.
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Kronik Hastaliklarda Nesnelerin Interneti ve
Yapay Zeka Teknolojilert

Merve Simsek', Nur Kuban Torun?
Ozet

Hastaliklarin tani ve tedavisindeki ilerlemelerle birlikte insan 6mrii de uzamaktadir. Diinya Saglik
Orgiitii raporuna gore 2000 ve 2019 yillart arasinda dogumda beklenen yasam siiresi alt: yildan
fazla artarak 73,4 yila yikselmistir. Uzayan insan omri ile birlikte kalp hastaliklari, kanserler,
diyabet, solunum yolu hastaliklari, inme, alzheimer, demans gibi kronik hastaliklarda artis
olmaktadir [1].

Kronik hastaliklar uzun streli hastane yatislari, yliksek tedavi ve evde bakim maliyetlerinin ile
birlikte isglicti ihtiyacinda artisa neden olmaktadir. Bununla birlikte kronik hastaliklar, diinyada tim
oliimlerin %70’inden fazlasinin sebebidir. Diinya Saglik Orgiitii, tiim bu sebeplerden dolayt 2030
yilina kadar kronik hastaliklardan kaynakli 6limlerde tgte bir oraninda azalma saglanmasini
hedeflemistir. Bu hastaliklarin 6nlenmesi ve erken tanilanmast igin yapilan yatirimlarin da yiksek
oranda ekonomik tasarruf saglayacagini belirtmistir [2].

Bu dogrultuda icinde bulundugumuz Saglik 4.0 dénemi; koruyucu saglik sistemine agirlik veren,
hastalig1 6nleme ve erken teshisi odakls, hasta takibini hastanelerden ev ortamlarina tastyan, hekim-
hastane odaklt saglik sistemi yerine birey odakli akilli saglik sistemi olusturmay:r hedeflemektedir.
Hassas tip, telettp ve yapay zeka teknolojileri ile hastalar uzaktan izlenip bireye 6zgl tedaviler
duzenlenebilecektir. Bu teknolojilerin tiimuintn altyapisinda ise nesnelerin interneti (IOT) ve yapay
zeka teknolojileri bagrolu alacaktir (3, 4].

Kronik hastaliklarin takibinde nesnelerin interneti ve yapay zeka teknolojilerinin = kullanidmasi ile
birlikte, vicut igerisine implante edebilen, giyilebilen, kablosuz iletisim kurabilen sensotler
sayesinde hastalardan diizenli olarak veri toplanabilir, bu veriler yapay zeka algoritmalart ile islenip
hastalik tahminleme ya da erken tanilama saglanabilir [5]. Hastalik riskleri 6nceden tespit edilerek
hastaligin olusmamast i¢in gerekli tedbirler alinabilir. Bu sistemler sayesinde hastalarin hastaneye
gitmesine gerek kalmadan uzaktan takipleri yapilabilmektedir. Béylece saglik hizmet sunucularinin
yuku hafiflemekte, hastalarin konforu saglanabilmektedir. Hastalara refakat etmede, ginliik yasam
aktivitelerini yerine getirmede yardimci olabilecek robotlar tretilerek saghk isgiicti ihtiyacinda
azalma saglanabilir. Giyilebilir teknolojiler sayesinde hastalarin bilingli bir ¢abasi  olmadan
elektronik saglik bilgi sistemlerine saglik verilerinin aktarimi yapilabilir, hastanin hekim ve hemsiresi
tarafindan uzaktan takip edilebilir, iletisim zorluklar1 ortadan kaldirilabilir.

Hastalik tanilanmasina kullanilan radyolojik goriintilemelerde hekimin mesleki tecriibesi  ve tant
deneyimi 6nemli rol oynamaktadir. Yapay zeka algoritmalart kullanilarak hekimler arasi tani
tutarsizligt azaltilabilmektedir. Ayrica tim bu teknolojik gelismeler 6nleyici ve erken tant olasiligini
arttirarak saglik bakim maliyetlerini azaltmakta, saglik hizmetinin kalitesini arttirmaktadir [5].

1 Saglik Bilimleri Universitesi, Istanbul, Turkiye Email: merve.simsek001@outlook.com ORCID: 0000-0001-7255-
4350

2 Bilecik Seyh Edebali Universitesi, Bilecik, Tiirkiye, Email: nurkuban.akdemir@bilecik.edu.tr ORCID: 0000-0002-
9115-5838
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Bu calismada Diinya Saglik Orgiiti’niin 2030 yilt hedeflerinden yola cikilarak son bes yil icerisinde,
kronik hastaliklar konusunda yayimlanmis olan yapay zeka ve nesnelerin interneti ¢alismalart
incelenmistir. Bu alanda yapilmis calismalarin hangi kronik hastaliklarda, nasil —kullanddig
arastirdmistir. Diinyada kronik hastaliklar tizerine yapilmis olan yapay zeka ve IOT calismalart
hakkinda bilgiler paylasiimis olup yakin gelecekte bu alanda yasanacak olan teknolojik gelismelere
bir perspektif olusturmasi amaglanmaktadir.

Anahtar Kelimeler: Saglik 4.0, saglik teknolojileri, saglikta yapay zeka, saglikta nesnelerin interneti
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The Impact of Covid 19 on the Quality of The
Media Content (Case of Albania)

TLoreta Axhami'

Abstract

The impact of advertising as a financial source on media content is analysed in numerous scientific
studies which show how financial logic prevails over the quality of information that is transmitted,
the diversity of the category of programs that are broadcasted, etc. A constant challenge for media
managers is maintenance of a balance between limited financial resources and costs for the
production of quality media products. In this context, the study focuses on the impact of
advertising with and without interruption of programming on the quality of media content during
the COVID 19 period. Some of the research questions of this study are: How did the pandemics
caused by COVID 19 affect the quality of the transmitted information? How is the
advertising/ programming ratio reflected in the audio-visual media? Are there other factors besides
the pandemics that have contributed to the increase in advertising to the detriment of the
programming, and if so, what are they? The study is based on the combination of quantitative and
qualitative methods of scientific research. The analysis of empirical data obtained from the
monitoring of the programming and central informative editions of the 12 main televisions in the
country is combined with the interviews conducted with journalists and media managers. The study
also includes periodic reports of the Audio-visual Media Authority (AMA) on the television offer.
The findings of the study show that during COVID 19 Albanian televisions abused by increasing
the time of advertisements for medical products (pharmaceutical advertisements) and with the
transmission of covert advertisements. The increase of programs about health was accompanied
by an increase in covert advertising or such forms as “product placement”, “paid post”,
“advertorial”, etc. by negatively affecting the quality of information.

Keywords: COVID 19, covert advertising, product placement, information quality.
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Multimedia as a Dimension of News in Web

TV. (Albanian Public Television Case)

Raimonda Nelku'
Abstract

Information through traditional media has been challenged last decades, by online media. Referring
to Fidler at his study Mediamorphosa, the meaning about media news is the transformation of
communication media, that happened from the complex interaction of precepted need,
competition, social and political pressure, and technological innovation.[1] On the other hand, the
new technology has opened a new horizon for traditional media (broadcast television).
Digitalization created new advantages to build a model that fits both traditional and online media.
There are several experimental models, in a variety of approaches and perspectives as noted in his
study by Larrondo, Meso and Tous[2]. All of these note the close connection between technology,
industry, market, genres, and audiences. But Salaverria, Masip, Aviles referred to Larrondo, Meso
and Tours|2], bring a definition that relates more closely to the changes that are taking place in
media organizations. "Journalistic convergence is a multidimensional process facilitated by the
transition to digital communication technologies, which influences the media in technological
terms, companies and economies, profession and publication, integration instruments, spaces,
working methods, and previously separated languages, allowing journalists elaborate on the content
to be distributed on the multiple platforms, using the appropriate language for each of them. But
how is Albanian Public Broadcast Television is responding to these challenges and opportunities
in fulfilling its responsibility to inform the public? Did they offer the same information of television
in web or they are adjusted to the multimedia logic, to serve to online audiences (especially to young
people), that are moving fast from traditional channels to online media? Did journalists brought a
new language in web, specifically how is apply the dimension of multimedia, as key characteristic
of the web journalism. To conduct this study, we have produced quantitative and qualitative data
from empirical research on Albanian Public Broadcast news on the web, we study as well as
multimedia dimension as a key element of the news on web TV. The news page on the RTSH
website was monitored for one week, (24 till 30 of June, 2021) article at the study "Traditional
Journalism, in front of new audiences", conducted by the Department of Journalism and
Communication at FHF, UT, in collaboration with AMA (Audiovisual Media Authority). We also
conducted, 5 semi-structured interviews in the technical and journalistic field at several levels,
managerial, specialist and journalism. Other data from documents such as the Annual Reports of
Albanian Public Broadcast Television2017 -2021 have been used for the purpose of the study.
From our empiric research and observation of the newsroom, we have seen that it operates as a
hybrid model, partly integrated and partly isolated. There is no a clear strategy on passing from
analog to digital system when we talk to the newsroom. The news broadcasted online are produced
in the same concept as in traditional media. The possibilities of digitalization are not used in the
advantage of the newsroom and journalists. The reforms undertaken the last decade under
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digitalization process has failed. As a result, the public has abounded Albanian Public Television
even though they pay the TV fee and there is no hope to bring this screen back to the public.

Keywords: Online journalism, difference, traditional media, convergence, multimedia, public
broadcast television
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Ownership of Intangible Rights: Copyright

Ergysa Ikonomi!
Abstract

Copyright is the type of property characterized by its intangibility, which is hardly perceivable by
our physical senses. This special feature determines the way copyright is managed by authors and
used by others. The absence of tangibility does not mean that copyright consists of mere ideas and
concepts, on the contrary, it requires the fixation of the idea in whatever form in a tangible medium
of expression. Not the idea itself, but the way it is expressed must be original. That dose of
originality in the way the idea was developed, stems mainly from the ways selected by the authors
to use their creative skills [1].

A work is the idea transformed in an intellectual product, based on new artistic perceptions,
addressing emotions and senses [2]. But the intangible copyright is not closely related nor does it
depend on the fate of the copies of the work. The Albanian Law on Author’s Rights provides that
"Copyright exists independently of any property right over the physical object in which the intellectual creation is
expressed or materialized.” |3] Except for a few cases, this makes it non-consumable as long as it has
not expired.

The paper will explain that copyright is a valuable asset, but it cannot be considered a classic form
of property. Copyright ownership exists from the moment a work is created and comes about as
the result of the creation [4]. The intangibility determines the main difference from other material
properties. The use and application of copyright as intangible is not limited to one user, or fixed in
a geographical location [5]. The paper will further analyze how intangibility imposes the existence
of specific legal rules on how to own and use copyright, and it will also indicate the differences in
the owner’s rights and the author’s rights. It also will highlight the difficulties in protecting
copyright as intangible property as not limited by physical boundaries [0].

Keywords— copyright, intangible rights, ownership, economic rights, medium of expression
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Aile Kurumu ve Dijitallesme
Merve Harbelioglu'

Ozet

Aile kurumu ge¢misten bugtne varligint stirdiiren bir kurumdur. Nitekim dogasi geregi toplumsal
degisim ve doniisiimlerden de dogrudan etkilenmektedir. Sanayi Devrimi, Fransiz Ihtilali bunlarin
beraberinde ortaya cikan kapitalizm, dijitallesme ve yasanan salgin hastaliklar (pandemiler) aile
kurumunun iglevlerine de etki etmistir. Ailenin islevleri icinde giiven, iletisim, egitim, cinsellik,
kultirel degerlerin aktarimi gibi baslklart saymak mimkindir. Anlatilanlar gergevesinde aile
kurumunun dijitallesmeden ne kadar etkilendigi, islevlerinde hangi degisiklikler oldugu ve hangi
islevlerini kaybettigi bu c¢alismanin da amacint olusturmaktadir. Gerekli literatir taramast ve
belirlenen evren ve 6rneklemde derinlemesine goriisme teknigi uygulanarak dijitallesmenin aile
kurumunun islevlerine etkisi ele alinmustir.
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Digital Innovations in the Process of
Identification and Reporting of Economically
Exploited Children and Children in Street
Situations - The case of the Municipality of

Tirana
Oljana Hoxhaj'

Abstract

The phenomenon of children in street situations and their economic exploitation, has found a wide
spread during the last three decades in Albania. The democratic system of government in the
transitional period faced a series of challenges. The most sensitive and vulnerable to insecurities
were children, who started working on the streets, begging, cleaning car windows and performing
activities inappropriate for their age and well-being. Despite the efforts of state institutions to avoid
these problems, the social protection system has not reflected the necessary efficiency to guarantee
the provision of services in order to protect the rights of vulnerable groups and the rehabilitation
of children. Deficiencies in the legislative framework, delays in the establishment of structures and
mechanisms at the central and local level, have been some of the reasons that have weakened the
system and worsened the situation of children in Albania. During the last ten years, important steps
have been taken in order to reform the social care system, with a special focus on children living
on the streets and those who are economically exploited. The coordination of state bodies with
many non-governmental organizations has been promoted, which are strongly committed to
protecting the rights of children through the development of programs and models aimed at
reducing risk by providing child-friendly and easily accessible services. The analysis of the
phenomenon of children in street situations has been at the center of many studies, which have
aimed to demonstrate a social profile of children and their families, exploring the needs and
aspirations of these children living in particularly difficult circumstances [1]. Both the street and
working children may often suffer abuse and negligence [2]. Nonetheless, according to the United
Nations Convention on the Rights of the Child, it is identified that every child is authorized to a
standard of living adequately for the child’s physical, mental, spiritual, moral and social
development [3]. The challenges of children in street situations and economic exploitation are
almost similar, regardless of continent and state. An encouraging initiative has been taken by the
Department of Social Welfare and Development in the Philippines through a pilot project, where
a housing and development program was designed with the support of 391 families [4]. It is often
necessary for children in street situations to feel the state's commitment to concrete action, as long-
term strategies and policies take a long time to implement. Identification and reporting of children
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in situations of economic exploitation and in street situations in the Municipality of Tirana is
performed by the Community Field Center, assisted by 8 teams operating in the field and two
psychosocial staff respectively for each team [5]. Considering the welfare of children as a priority,
the center exercises its activity every day, in order to be as close as possible to the needs of children
who are in difficult situations. The success of the field teams in the function of identification and
reporting has come as a result of consulting and coordination with other state structures, in order
to reduce the number of children exploited economically and in street situations. However, the
challenges in meeting the objectives have not been easy. Field experts have encountered difficulties
in the process of reporting, analyzing and processing data. In this context, there is a need to create
a digitalized and unified system for data collection and processing, which can be achieved by
equipping each field team with a tablet, in which a system of identification, referral and reporting
will be installed according to the Decision of the Council of Ministers [6]. In line with the local
government mission for effective, efficient and closer governance to the citizens [7], special
protection of children's rights [8], guaranteeing the welfare and social inclusion of children in need
of social care [9] and the strengthening of child protection structures [10], digitalization is a
necessary process, which will reflect significant results in identifying children in street situations
and economically exploited. This process will be transparent and will guarantee the inclusion of all
links of the child protection system, aiming at a reduction of the phenomenon and awareness and
rehabilitation of children in street situations and economically exploited. Successful initiatives
piloted by the Municipality of Tirana, have generally served as a reference model for other
municipalities in the country, which are engaged in the implementation of successful practices.

Keywords: Children in street situations, economic exploitation, insecurity, protection system,
digitalization.
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Sanal Alemin Yeni Sakinleri Sosyal Medya
Dilencileri: “ﬂgi Dilencileri” Uzerine Bir
Inceleme
Ceylan YASARY, Cihad 078072

Ozet

Tarihsel stireg icerisinde kitle iletisim araglarinin etkinligi ve yayginligt stirekli olarak degismis, her
yeni ara¢ bireyler ve toplumlar tizerinde ¢esitli etkilere sahip olmustur. 21. yiizyiin modern
toplumlarinda yasamin vazgecilmez bir pargasi haline gelmesi sebebiyle tim onctllerinden daha
etkili bir ara¢ haline gelen internet ve sosyal medya ise yizyillardir var olan pek ¢ok olgunun
degismesine veya farklt sekillere burtinmesine yol agmustir. Bu baglamda déniisen olgulardan biri
de insanlk tarihi kadar eski olan dilencilik olgusu olmustur. Sosyal medyanin yasamlarimizin
ayrilmaz bir pargast haline gelmesiyle birlikte dilenme eylemi de artik sosyal medya araciligt ile
gerceklestirilmeye baslanmis, bu durum sosyal medya dilenciligi olarak adlandirdigimiz yeni bir
olguyla yizlesmemizle sonuclanmistir. Dinamik bir yapiya sahip olan sosyal medya platformlarinin
sundugu genis imkanlar sosyal medya kullaniminda farkli amaglarin ortaya ¢tkmasina yol agmis, bu
baglamda karsimiza ¢ikan birbirinden farkli kullanict profillerine bir de “sosyal medya dilencisi”
olarak nitelendirebilecegimiz kisiler eklenmistir.

En basit tabiriyle dilenciligin sosyal medyada stirdirtlen sekli olarak tanimlayabilecegimiz sosyal
medya dilenciligi, farkli amaclar ve motivasyonlar cercevesinde dilenen pek c¢ok sosyal medya
dilencisi profilinin yasamlarimiza midahil olmasina sebebiyet vermistir. Bu baglamda karsimiza
cikan yeni dilenci profillerinden biri de “flgi Dilencileri” olmustur. Cesitli stratejilerle
muhataplarinin ilgisini ¢ekerek bir takim o6diller ve kazanglar elde etmeye calisan bu yeni tip
dilenciler bildigimiz manadaki dilenciligin hem olduk¢a tanidik hem de oldukea farkli bir seklini
sergilemeleri sebebiyle 6n plana ¢itkmuslardir. Sosyal medya platformlarint kisisel istek ve arzularini
tatmin etmek i¢in kullanan, taleplerini 6zellikle inli ve fenomen kimselere ulasarak elde etmeye
calisan ve ¢ogu durumda duygu sémurtsiine varan davranislart ile 6n plana ¢tkan bu kullanicilarin
varlig arastirilmaya deger goralmustir.

Bu ¢alisma kapsaminda 6ncelikle yeni bir olgu olarak karsimiza ¢ikan sosyal medya dilenciligi
kavrami agtklanmis daha sonra ise “Ilgi dilencileri” olarak niteledigimiz kullanicilarin profilleri ve
ortak 6zellikleri ortaya ctkarilmaya calistmistir. Kesfedici nitelikte ve nitel arastirma yontemleri
kullanilarak tasarlanan bu ¢alismanin 6rneklemi gliniimuziin en poptler sosyal medya platformlart
arasinda yer alan Instagram ve Twitter’deki kullanict profilleri arasindan amacl 6rnekleme teknigi
ile secilmistir. Bu cercevede “Tlgi dilencisi” seklinde nitelendirilen 47 farkli kullaniciya ait 47 farkls
gonderi gorseli analiz birimi olarak belitflenmis, sosyal medya platformlarini kendilerine sahne
olarak segen kullanicilara dair analizler Goffman’in benlik sunumu terminolojisinin 6nemli
kavramlart arasinda yer alan rol, performans, 6n-arka bolge ve izlenim denetimi g¢ergevesinde

! Yitksek Lisans Ogrencisi, Silleyman Demirel Universitesi, Fen-Edebiyat Fakiiltesi, Sosyoloji Anabilim Dal,
Isparta/Turkiye, Email: y11930209002@stud.sdu.edu.tr, ORCID: 0000-0003-1963-396X
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yaptlmistir. Ilgi dilenme eylemi iceren génderiler, yorumlar ve direkt mesajlar ile kullanict
profillerinin analiz birimi olarak belirlendigi bu ¢alismada ortaya konan performanslarin analizinde
ise icerik analizi yénteminden faydalanilmistir. Béylelikle “Tlgi dilencileri”nin benlik sunumlarint
nasil gerceklestirdikleri, performanslarinda ne tarz stratejilere basvurduklari, olusturduklar metin
kompozisyonlarinda nasil bir dil ve tislup kullandiklari, vitrin bolgesinde denetimi nasil sagladiklart
ve koruma ile savunma manevralarina basvurup bagvurmadiklart gibi 6énemli noktalar aciga
cikarilmaya calsilmistir. “Ilgi dilencisi” olarak niteledigimiz kullanicilarin ortak &zellikleri ve
profillerinin tespiti karst karsiya kaldigimiz yeni dilenci profillerini tanimamiz ve daha gtvenli bir
sosyal medya deneyimi yasamamiz agisindan degerli gortilmustir. Bu calismada ortaya konacak
veriler ile bulgular araciligiyla ise yeni bir olgu olarak karsimiza ¢ikan sosyal medya dilenciligi
hakkindaki literattire katk: saglanmast hedeflenmistir.

Anahtar Kelimeler: Sosyal medya, dilencilik, sosyal medya dilenciligi, ilgi dilencileri
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Self-Regulation in On-line Learning: The case of

Pre-service Teachers
Serpil Ugar!

Abstract

Self-regulated learning helps learners not only adopt a lifelong learning process but it also enhances
their academic success in their education life [1]. The aim of the study is to reveal pre-service
teachers’ online self-regulated learning skills in terms of different variables (gender and department)
at Education Faculties at different universities in Turkey. The participants of this research consists
of 80 pre-service teachers at the departments of Special Education and Foreign Language
Education in the academic year 2021-2022. This study is conducted using survey research design;
a Likert scale questionnaire “Online Self-regulated Learning Scale” and ‘Personal Information
Form’ in order to collect data for the research. The overall results have shown that participants
generally have medium or high level of goal setting, help seeking, task strategies, self-regulation and
environment structuring learning skills whereas they have a low level of time management skills
towards online learning. the findings demonstrated that gender did not make significant
differences on the dimensions of goal setting, environment structuring and self-regulation whereas
gender differences have a statistical significant effect on task strategies, time management and help
secking learning skills towards online learning. As for the department variable, it makes a significant
difference on the dimensions of goal setting, task strategies and time management learning skills.
Practical implications and suggestions will be discussed in detail.

Keywords: Online learning, self-regulated learning skills, distance education, pre-service teachers
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Tiirkiye’deki Isletmelerin Pazarlama ve Satis
Alanindaki Dyjitallesme Endeksi*

Filiz Gurder!
Ozet

Dijitallesme, isletmelere stiregleri optimize etmeleri ve yeni urtnler, hizmetler ve is modelleri
gelistirmeleri icin bircok firsat sunmaktadir. Isletmelerin 6nceden stratejik hedefler belirlemeleri
durumunda dijitallesmenin sundugu firsatlar daha etkin degerlendirilmektedir. Corona salgini ise
bu siirece ivme kazandirmustir. Covid-19 krizinin birka¢ olumlu etkisi s6z konusu oldugunda,
hizlandirilmis dijitallesme siklikla dile getirilmektedir. 2018 yilinin sonlarina denk gelen salginin
baslangicindan bu yana isletmeler, kendilerini bu alanda daha iyi konumlandirmak icin zorunlu
olarak daha yogun ve daha hizli ¢caba sarf ettiler. Ancak bu, Tirkiye’deki pazarlama ve satis alanlar
icin gercekte ne Slgiide gecerlidir? Ve daha yiiksek bir dijitallesme derecesi de satislarda Slgiilebilir
bir artisa yol agtyor mu? Bunlar, bu ¢alismanin ele aldig kilit sorulardan ikisidir.

llgili sorulara cevap verebilmek iizere Hochschule Esslingen ve KPMG’nin (Klynveld Peat
Marwick Goerdeler) tasarladigt anket baz alinarak anket arastirmast yapilmistir. Ankete 2021 yilinda
Turkiye’de Ozel sektorde cesitli branglarda faaliyet gosteren farkli buyuklikteki 733 isletme
katilmistir. Pazarlama ve satis alaninda dijitallesme endeksini tespit etmek icin isletmelerin
pazatlama ve/veya satis yoneticilerine anket arastirma metodu uygulanmistir. Sadece 6zel sektor
isletmelerinin ankete katildigt bu arastirmada kamu kurum ve kuruluslart arastirmadan muaf
tutulmustur.

Anketi cevaplayan pazarlama ve/veya satts yoneticilerin aynt zamanda etkin bir dijital dontistim icin
uygun 6nlemlere yonelik yaklasimlart gérebilmeleri hedeflenmistir. Bu baglamda hazirlanmis anket
sorularinda dijitallesme endeksi dort farkls kritetle 6l¢tlmustiir: sirketin genel becerileri/kapasitesi,
stregleri, kullandigt enstriimanlar ve eristikleri basar1. Buradan gelen sonuglarla, pazarlama ve satista
dijitallesmenin mevcut durumu hakkinda bilgi saglayan bir endeks degeri belirlenir.

Genel olarak dijitallestirme, cogu zaman yeni teknolojilerin kullanimiyla es tutulmaktadir. Ancak
dijitallesmek daha ziyade, yeni bir diisinme bigimiyle, dijital zihniyetle ilgilidir: Dijital miisteri
stirecleri ve musteri hizmetlerinde siirdiirtilebilir dontisim konusunda hala yeterli seviyede calisma
bulunmamaktadir. Pazarlama ve satista yliksek diizeyde dijital olgunluga sahip isletmelerin, pandemi
surecinde krizlere daha dayaniklt olduklari gérilmustir. Daha az dijitallesmis isletmelerin aksine,
yuksek diizeyli dijital isletmeler Covid-19 déneminde satislarint artirmayi bile basarmislardir. Covid-
19 krizi sirasinda, yogun sekilde dijitallesen isletmeler ile dijitallesme acisindan daha kat edecek ¢ok
yolu olan isletmeler arasindaki fark énemli lciide genislemistir. Isletmeler kendilerine dijitallestirme
stratejisi gelistirirken biiyiik zorluklarla karst karstya kalmaktadir. Ozellikle dijitallik seviyesi yiiksek
olan isletmeler ile dusiik olan isletmeler arasindaki ucurumun pazardaki dijitallesme baskisina
ragmen biyimekte oldugu gorilmektedir.

Anahtar Kelimeler: Tirkiye, dijitallesme, dijitallesme endeksi, satis, pazarlama.
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Gender Budgeting as a Support in the Research
Area

Brunilda Llaftiu' , Ingrid Shuli?
Abstract

Gender Equality Plans (GEPs) and Gender Budgeting Initiatives (GBIs) have gained great interest
in Research Performing Organisations (RPOs). The University of Tirana (UT), as the only partner
of LeTSGEP:s project (Leading Towards Gender Equality Plans in Research Institutions), was the
first RPO in Albania implemented a GEP document for the 2020/2021 period [6]. In case RPOs
are already engaged in a GEP process, they are advantaged, since they already have a policy
framework and a process of gender analysis that may be further implemented with the GB
objectives [1]. By involving women and men equally in budget preparation — budgets will be more
responsive and transparent, states more accountable, and RPO Funds' objectives more effectively
implemented [3].

Previous studies show that LeTSGEPs is the only project funded by Horizon 2020 that focuses on
promoting the development and implementation of Gender Budgeting [2]. In our focus will be
University of Tirana, as the first RPO in Albania committed to GBI. We expect this initiative to
start with the new approved GEP for 2022-2024 [4]. This will become the first national good
practice for the introduction of gender budgeting.

Methodology is based on a content analysis of documents prepared according to the LeTSGEPs
project agenda and on the review of recent activities of UT project team. Moreover, some results
will be explained by the literature review regarding results achieved by sister projects.

Firstly, we will investigate “What previous work has been done by the UT-project group and other
partners in the field of Gender Budgeting”. Secondly, we will identify “What are the important
gender equality objectives that support research work? To what extent does the initiative address
these? The reviewed documents will provide information about two key elements to gender
budgeting: gender-based assessment and implemented changes based on gender analysis. But
today’s Gender Budgeting approaches in UT are still ineffective. First results in implementing GEP
2021, addressing gender issues show that does not exist any gender budget allocation yet.

This qualitative research contributes to the literature of social studies in Accounting and Gender
Budgeting topic by analysing this initiative, defining the role of GB in the research area and
introducing the first positive results achieved in UT, specifically in research content and curricula.

The importance of this paper related to the role of GB as a research support derive from the new
entry concept of GEP compared to formerly PAP (Positive Action Plans) required to be prepared
by RPOs. The European Commission indicates some areas of intervention of the GEP, such as
gender mainstreaming in research and teaching programs, which so far have not been the subject
of PAPs [5].

! Msc, University of Tirana, Faculty of Economics, Depattment of Accounting, Tirana, Albania.
Email: brunilda.llaftiu@unitir.edu.al

2 Prof. Dr, University of Tirana, Faculty of Economics, Department of Accounting, Tirana, Albania.
Email: ingrid.shuli@unitir.edu.al
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Successful initiatives have a clear future orientation. In this context, we recommend that RPOs
make sure that what positive actions they are doing today to be consistent with the long-term future
that women deserve. A new era has started for all women involved in the research area and Gender
Equality Plans and Gender Budgeting are the progress tools.

Keywords: Gender Equity Plan, Gender Budgeting Initiative, Research Performing Organisations,
LeTSGEPs project, University of Tirana
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